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What's new at camp? 


AT CAMP LINCOLN, Lake Hubert, Minnesota, wheat in every crisp, golden Wheaties flake. The conven- 
Director Fred V. Rogers is justly proud of this ient 1 oz. package provides a hearty bowl-full—delicious 
well-planned waterfront. The area enclosed by with milk or cream and sugar, or almost any fresh fruit 
the dock is large enough for plenty of swim- —nutritious, too. Be sure to include ever-popular Wheaties 

mers, yet small enough to provide close supervision. The — on your supply list for the coming season. 

enclosure gives “‘splashers’?> more confidence, and _ per- 

mits the use of boats without danger to those in the water. 

Long extension dock shortens the swim to the diving 

platform. 


Ashore, the cement beach house affords the only 
entrance to the water. Waterfront directors can keep a 
close check on boys going to the beach and permit them 
only such privileges as their swimming ability warrants. 


; “a tas 
YOUR CAMP waterfront may be quite different from Makers of Kix... Wheaties... Cheerios... 

this. It should be. For camps should reflect the personali- Bisquick ... Gold Medal ‘Kitchen-tested”’ 

ties and methods of their directors, as well as the needs of Enriched Flour . . . Softasilk Cake Flour... 

their campers. yep bn re sure of, i Betty Crocker GingerCake and Cooky Mix 

directors at camps all over America, you take great pains . :, . 

' fri “ ... Betty Crocker PartyCake Mix .. . Crust- 

in selecting good, healthful foods for camp menus. ; ; ayn : 

guick...Betty Crocker Devils Food Cake Mix. 

That, of course, is why you'll want to serve Wheaties 

often in your mess hall. For there’s a whole kernel of 
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It’s a big job being responsible for the 
“care and feeding” of someone else’s chil- 
dren. And it’s nice to know that Quaker 
products on your camp menus assure 
your young charges of the very best in 
wholesome, nutritious foods. 
Whatever your cereal or baking needs, 
you ll be more pleased with the Quaker 
‘family”— from nourishing Quaker Oats 


Use this check list as a aero 
for ordering from your 1° : 








Quaker or Mother's Oats aes 
Quaker or Aunt Jemima's Corn 
and Hominy Grits 
Pettijohns Rolled Wheat 


Enriched Farina 
Quaker Enr Buckwheats 














ima Pancake, 
“en “al Cake Ready-Mixes 

Muffets Shredded Wheat —_ 

Quaker puffed Wheat and Puffe 

Scotch Pearled Barley - 
Quaker Macaroni, Spaghett! an 

Egg Noodles _ 

Quaker and Schumacher Graham 


e) 
individual Packages (50 per cas 


Quaker puffed Wheat 
Quaker Puffed Rice 
Muffets Shredded Wheat 
Quaker Corn Flakes 
Quaker Wheat Flakes 
Quaker Rice Flakes 

Quaker Assorted | 
Quaker Pack-o-fen (12 per case 


> 
. 3 ; t Bs ae 
- q t > 


Name of Camp 


~Q FROM QUAKER ! 


to “Old South” Aunt Jemima Pancakes 
and Buckwheats . the favorites of 
campers from coast to coast! 

So when you're ordering for this com- 
ing season, take your “Q” from QUAKER. 
Stock up on the products you know you 
can depend on! Quaker products -— avail- 


able through your jobber. Be sure to talk 
to him soon! 


‘New Quantity Recipe Service for Camps! 30 de- 
licious recipes! Each recipe serves 50 people. 


Hearty main dishes! Tempting breads! Luscious, 
easy-to-fix desserts! | 


_ Get your FREE set of these QUAKER QUANTITY 

RECIPE cards right away! Just mail coupon to — 

_ The Quaker Oats Company, Institutional Dept. . 
30-C, Merchandise Mart, Chicago 54, Illinois. 


‘The QUAKER OATS COMPANY 


CHICAGO 54, ILLINOIS 


Xs Pe 


The Quaker Oats Company 
Institutional Dept. 30-C 
Merchandise Mart, Chicago 54, Illinois 


Gentlemen: 


Please send me my free QUAKER QUANTITY RECIPES. | under- 
stand this places me under no obligation. 


Name... 


Address... 


CE a 


No. of Campers_______. 
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LETTERS FROM READERS 


LETTERS are invited for publication in this Department. They will be 
published anonymously if the writers prefer, but unless the author ts iden- 


tified they cannot be considered. 


The Editors do not necessarily agree with the views expressed below, nor do 
they accept responsibility for any of the statements. They do, however, 
heartily subscribe to the policy of a free press. 


Construction ban revised 
The government NPA order M-4 
has been amended and now reads 
“Camps (except public and social wel- 
fare.) This means that private com- 
mercial camps will still have to apply 
for permits to build, but that camps 1n 
the above-mentioned categories are ex- 
empted from the provisions of the 
order. 
Julian H. Salomon, 
Sky Meadow, 
Suffern, N.Y. 


Camping penetrates iron curtain 
Maybe what the Russians need 1s a 
little bit more camping and sports. We 
just filled an order for a copy of 
Thomas K. Cureton’s book “Fun in 
the Water,” to be sent to Moscow. 
Thought this might make an inter- 
esting news note for Campinc Maaa- 
ZINE. 
James Reitmulder, 
Association Press, 
New York City. 


Tense tent situation 

May I say “amen” to Mr. Kephart’s 
contribution to the “Tents—pro and 
con” discussion in the January issue. 


Barbara E. Joy, 

The Joy Camps, 
Wausau, W1s. 
(Mr. Kephart’s remarks, in essence, 
were that while tents are fine for brief 
trips, he definitely can not tolerate 
them for an eight weeks camp.—kEd.) 


We would like very much to have 
some more articles by Mr. Salomon 


regarding permanent tent- plattorm 
construction. Thank you. 
Mrs. J. W. Bush, 


Miss Pauline Walden, 
Gil Scouts, 
Portsmouth, Ohio. 
Articles by Mr. Salomon of 
nature, but particularly on construc- 
lion 


any 


and maintenance, would be a 
valuable addition to your already in- 


Valuable magazine. 


Ortha Neff, 
Girl Scouts, 
Anderson, Ind. 
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Particularly enjoyed 

I want to congratulate you on the 
fine issue of CamMpiING MaGazine this 
last month. I particularly enjoyed the 
varied subjects that were covered. 


Grant Gerson, 

Calamigos 

Covered Wagon Club, 
Los Angeles. 


Please accept my congratulations for 
the splendid January edition of Camp- 
ING Macazine. I tound the articles in- 
teresting, informative, and in some re- 
spects challenging, particularly at this 
time when active organization of our 
1951 operation is again under way. 

W. Thumm, 
Camp Elphinstone, 


Vancouver, B.C., Canada. 


| have just read the January Special 
Leadership. Training the 
CamPpinG Macazine. I have been read- 


Issue of 


ing the magazine for more than 20 
years, and think this issue is the finest 
on leadership ever published. 

You, the authors, and the Publica- 
tions Committee, are to be heartily 
congratulated for this excellent ma- 
terial. | found the articles of real in- 
spiration, and a real challenge to me, a 
camp director of over 30 years experi- 


ence. 
Lewis C. Reimann, 
Ann Arbor, Mich. 
My ...Campinc MaGazine arrived 


yesterday and | spent part of last eve- 
ning having a very pleasant surprise. 
To me, the magazine has taken on a 
NEW look NEW tone, the 


latter I teel being most important. | 


and a 


can’t put my finger on any one specific 
item, for it was more an over-all feel- 
ing of satisfaction that resulted trom 
gathering in the information you had 
corralled between the front’ and back 
covers. | would like to add my con- 
gratulations to others you must be re- 
ceiving for giving us this needed lift. 

Wiliam N. Goodall 

Assistant Executive Director 

American Youth Hostels 

New York City 











Indispensable Books 
lor Camps 


® Leadership Training 
© Program Resources 


@ “Musts" for camp 
libraries 


CAMPING 
WITH 
PURPOSE 


by Marie Lafferty Cortell 


$3.00 


( thapters include valuable 
material on: 


@ PHILOSOPHY OF 
CAMPING 


@® PLANNING AND 
ADMINISTRATION 


@ CAMP STAFF — 
SELECTION, 
SUPERVISION 

AND 
TRAINING 


@®@ CAMP PROGRAM 


“Camping With Purpose” is a suitable 
name for this readable and concisely 
written book. Mrs. Cortell shows the 
inter-relationship between good camp- 
ing philosophy and camp administra- 
tion, the selection, and placement of 
staf}, meeting the needs and interests of 
campers and program in camp. Also 
valuable information for camp directors 
and committee members on business 
management, camp facilities, health and 
safety, job description for staff, staff 
traning and individual records — for 
cam pers. —Svur HamMack, Camp Divi- 
sion, Girl Scouts. 


Write for our camp catalog. 


15 outstanding books for camp 


directors, counselors and campers. 


WRITE DEPT. C-451 


THE WOMAN’S PRESS 


600 LEXINGTON AVENUE 
NEW YORK 22, N.Y. 
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Camping and Selective Service 


By CoLtoneL CAMPBELL C, JOHNSON 
Assistant to the Director of the 
Selective Service System 


HERE IS GREAT NEED today 


for a strong camping program 
and a maintenance of standards. So far 
as anyone can foresee, the present crisis 
is to be a long-term one. We are 
assuming a national posture ~ which 
must be maintained indefinitely. It 1s a 
situation not for our choosing, but one 
which we cannot, and under the cir 
cumstances should 

Camping has a significant contribu 
tion to make to both the moral and 
physical strength of our nation. All of 
what I might say in this regard to this 
group would be simply repeating the 
things you know, believe, and _ live. 
You are the persons who, over the past 
years, have developed camping to the 
point where it now has this significant 
contribution to make. 

Camping has met other crises. It 
weathered the depression of the 30's. 
During that period, great strides were 
made in setting camping standards 
and developing the central purpose ot 
camping, from just an opportunity to 
live close to nature in the outdoors to 
what has been called “a way of living 
in a cooperative, democratic commu- 
nity in an out-of-doors environment.” 

When World War II lifted the de- 
pression, camping was more firmly 
esconced in our national life than ever 
before. Camping met the crisis of 
World War II, and emerged stronger 
than ever. The reason for the spurt 
which camping made during that war 
is easy to arrive at—it had some things 
to offer to the children and youth of 
our nation. While the adult population 
was engaged in winning a war, camps 
offered an opportunity to get children 
out of the tensions of the city, to give 
parents a breathing spell, to teach chil- 
dren something about the democracy 
tor which people were giving up their 
daily routines—even their lives. 


not, avoid. 


Crisis in 1951 

What does this new crisis in 1951 
mean to camping? 

In program—that is a matter princi- 
pally for you to decide—I can suggest 
only that your camp programs be 
strensthened in two areas. One of 
these is the area of health. I believe you 
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could well give additional attention to 
building good health, teaching good 
health, and developing a passion for 
good health. One million of the first 
three million young men to be exam- 
ined by Selective Service in the present 
crisis had to be rejected for reasons of 
health. This is a bad record. Camp 
leaders have it in their power to help 
make sure that future generations will 
be stronger, more healthy, and more 
interested in taking care of their health. 
Incidentally, I should like to point out 
that good mental health is just as vital 
to the nation as is good physical 
health. Camping can make a real con- 
tribution in this area. 

Second, I believe you camping 
leaders have a great opportunity in the 
area of teaching the real meaning of 
democracy. We are engaged in selling 
democray as the most desirable way of 
life. Our youth must believe in it, and 
be able to live it. Life in your camps 
offers most valuable opportunities for 
actual practice in the art of democratic 
living. 

In personnel, as all of you already 
have reason to know, the demands of 
the armed forces will influence your 
personnel situation. Some of your 
camp leaders will feel that at this time 
they can make a greater contribution 
in the armed forces, and will leave 
camping to enlist. Other leaders under 
26 years of age will be called by the 
Selective Service System— many of 
these will be high school and college 
students. 

I think you ought to know that 
some of these leaders can be deferred, 
if they are engaged in occupations 
essential to the national health, safety 


Reported from an address by Col. 
Johnson at the ACA convention, Wash- 
ington, D.C., February 22-24, 1951. 


and interest, and cannot easily be 
replaced. I should think that some 
positions 1n some camping programs 
might certainly come within this defi- 
nition. 

The Local Board is the most impor- 
tant organization in the Selective Ser- 
vice System, and it is the Local Board 
which you should get to know in con- 
nection with leaders whom you think 
ought to be deferred. 

There are in the Selective Service 
certain provisions for the deferment of 
high school students. Currently, their 
induction is postponed until they grad- 
uate from high school or reach the age 
of 20, which ever comes first. Legisla- 
tion currently pending might, how- 
ever, make changes in this regard. 

Provisions have also been made for 
postponment of induction of college 
students. Currently, these students are 
eligible for postponment until the end 
of the current academic year. Further, 
if they are in the first half of their 
class in academic standing, they are 
eligible for deferment. Theological stu- 
dents are also deferred. Here again, it 
is not certain what the situation will 
be, when Congress acts on pending 
legislation. 


Leadership planning 


You would be wise, I think, to plan 
your manpower policies on the basis of 
a crisis of long duration. Consideration 
should be given to the use of woman- 
power wherever possible in the camp- 
ing program, when it is found neces- 
sary. There are many places where 
woman can be used more widely than 
at present. Included are nurses, instead 
of male physicians; teachers of crafts; 
in other program situations; and in 
the dining department. — 

Camping has met other crises and 
thrived. This crisis must be planned 
for as a condition which will be of in- 
definite, but extended, duration. The 
armed services will have first priority 
on men under 26. Womanpower must 
be used more extensively in camping. 
At the same time, standards must not 
be lowered, because the job which 
camping does so uniquely and well is 
needed now more than ever before. 
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How to Eifect Kconomies 
In Your Food Purchasing 


By RosBert OLson 


AMP DIRECTORS have a great 

many things on their minds other 
than buying food, preparation of food 
and serving of food. But on the minds 
of healthy boys and girls there are few 
other things as important. 

The proper classification of your 
camp is “institutional feeding.” Accord- 
ing to Uncle Sam, there are about a 
half-million such in the United States 
— hotels, camps, clubs, hospitals, 
homes, schools, asylums, soda toun- 
tains, etc. Together, they comprise a 
group which buys billions of dollars 
worth of food each year. During the 
30 years I have been connected with 
institutional feeding, there is one fea- 


ture that has impressed me more than 


all the rest. It is the lack of knowledge 
of the food buyers concerning the 
products they buy. And why is this? 
For the life of me I can’t give the an 
swer. 

There are no secrets in this business. 
There is practically no such thing as 
blind buying. Everything is open tor 
people to see. I contend it is easy to do 
a good food buying job today. But, it 
is up to the buyer to start. If you don’t 
know how to start, try asking questions 
of those who do know. 

Many times purveyors are asked 
such questions as “How much are 
canned peas?” “What are canned 
peaches worth?” “How much are pork 
chops?” And the purveyor quotes a 
price that he thinks will get your 
order. Yet there are several qualities 
of vegetables or fruits—whether fresh, 
frozen, or canned—all having their 
particular job to do. There are various 
flavors, degrees of tenderness, sweet- 
ness, etc. There are several grades of 
pork, beef, veal or fowl; different 
scores of butter and grades of eggs. 
All are edible but each commands a 
different price, and has its own partic- 
ular place in your world. 
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Say, for example, the list of the av- 
erage buyer just asking prices was 
mailed to five different purveyors. As- 
suming that each firm was anxious to 
please, imagine the turmoil in the 





mind of the purveyor. And when the 
buyer gets the answers back he might 
just as well pick his merchandise out 
of a hat. It is important to know 
which of the various qualities, grades, 
or types you need most. This requires 
a knowledge of your menu _ require. 
ments, budget limits, etc. 

Don't place price first. Look first for 
quality. There seems to be an opinion 
held among a great many people that 
the only excuse a buyer has for exist- 
ence is to buy merchandise at the 
lowest price possible. 

Before I go any further, it is impor- 
tant to define the term quality more 
exactly. To speak of buying on a basis 
of quality suggests to some buying 
only the highest grade. This is not the 
only, or even necessarily the best, 
meaning of the term. The best quality 
from the purchaser’s point of view is 
that quality which is best adapted to 
his particular need. Quality buying 
does not mean buying merchandise ot 


a grade better than that demanded for 
a particular use. To fail to understaiid 
this fact is to misinterpret the term 
quality entirely. Let’s say it in simple 
words: “Be sure to buy the qual:ty 
that best fits your own needs.” 

Now we come to a question I have 
been asked a hundred times. How are 
you to know that prices quoted are 
correct? Well, of course, the fact that 
you are buying in a very competitive 


held has a great deal to commend it. 


You will find that if your supplier 
knows that he has to compete with 
another, he will be sure to keep his 
prices in line. 

Why not start buying your food in 
accordance with a plan? 

Ist—Decide what you need and how 
much. 

2nd—Find out what the market 
offers. 

3rd—Write down your specifications 
and offer them to your purveyor. 

4th—Always check and inspect your 
deliveries. 

Whether you wish to buy fresh, 
frozen or canned goods, is for you to 
say. Again, decide what you need and 
check it against what the market offers. 
Probably you will want to buy some 
of each. Fresh fruits and vegetables are 
often available at low cost. Frozen 
foods have a great deal of eye appeal. 
Canned goods are so easy to store and 
handle and, above all, to apportion. 

Another thing, be sure to buy a 
good set of scales. In that way you can 
ckeck your portions against the price 
and thereby establish more easily your 
per capita cost. 

[ don’t know what your custom 1s, 
but mine would be to multiply the 
number of meals per season by the 
number of persons served. This will 
give you roughly what the cost of each 
meal could be. You know each camper 
is required to have so much milk per 
day, that’s easy to figure. How many 
meals require meat? How many times 
hshe 
item. Budget your cost before you be: 


a season And so on, for each 
gin the season. Sit down with your 
chef or cook; he can help you on this. 

One of the great advantages the 
food buyer has today over the buyer of 
30) years ago is the prevalence, excel 
lence, and reliability of government 
gradings. And remember, almost every: 
thing you buy today can be purchased 
according to sample. 


Reported from a talk at the \«ew 
York Section 1950 Conference. 
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That kternal Tent Problem 


By Carvin RutstTRUM 


O ONE ITEM in the camp 
N equipment list has brought on 
more discussion than the tent, or what 
those with a bent for levity call the 
“Old Rag House.” Canvas and sail- 
cloth, plus many other materials, have 
been shaped into about every conceiv- 
able design for outdoor living. Most, | 
am sorry to say, are virtual dog houses 
into which the tired camper creeps for 
rest or protection against the elements 
and invasion of insects. 

In 35 years of travel in the wilder 
ness areas—forest, mountain, and des- 
ert—I have arrived at what I believe 
to be the closest approximation to a 
perfect solution of this problem. 

First let’s take the problem of an 
all-weather tent. Ask yourself these 
questions: Is my tent light enough to 
be a small item in a pack or on a 
canoe trip? Can it be pitched with 
reasonable ease? Will it offer recrea- 
tional relief during a long period of 
rain? Will it permit freedom of action 
so that cooking, chopping wood, gaz. 
ing out over the lake, and other diver 
sionary activities, are possible? Will it 
protect from rain driving from various 
directions, and will it be readily adapt- 
able during a quick shift of wind or 
weather ? 

If the weather turns severely cold, 
will it allow a proper reflector fire for 
comtort? Will it shed snow during a 
heavy storm and yet not drip? Will it 
permit drying out bedding and clothes 
during a rain, or reducing humidity 
in the tent during wet periods so that 
items do not become soggy? 

Will it keep out all insects and, in 
some localities, reptiles? Wall it allow 
ree storage of duffle so that one is not 
continuously stumbling over it? 


Let’s look into some of these factors. 
Sailcloth is not the lightest material 
for tents, although it is an excellent 
niaterial. There are fine tickings woven 
so tightly they will not permit the in- 
trusion of even a down quill. One ot 
these is the nylon fabric the govern- 
nent used for making the so-called 
“mountain tents.” But, if you make an 
entire tent of this material, you are in 
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trouble at once, as was the government 
with its mountain tent. At tempera- 
tures of 50° and above, condensation 
trom your body will be so great you 
will wake up in a turkish bath. You 
can, however, make the roof of the 
nylon material, and it is a wise choice 
to do so. The rest of the tent should 
be made of sailcloth or fine ticking. 
An inexpensive material is unbleached 
muslin of the Supercale type, if avail- 
able. Ordinary unbleached muslin can 
be used, provided the top is of nylon. 


Pitching your tent 


Pitching a tent too often results in a 
parallelogram instead of a rectangle or 
square. Thus much trouble arises. Out- 
side of my own guide, “Way of the 
Wilderness,’ I have never seen de- 
scribed a method which will at all 
times insure a perfect pitch. I thus lay 
some small claim to originality here. 

Here is the method: With the tent 
lying on the ground in the approxi- 
mate position required, stake out one 
rear corner. Have your companion 
grasp the other rear corner while you 
take hod of the two front corners of 
the tent and bring them together. 


forming a triangle on the ground. 
While both of you are holding taut 
this triangle, move the apex of the tri- 
angle until you have the exact position 
on the ground you require. Now stake 
down the other rear corner, still hold- 
ing the two front corners of the tent 
to form a triangle. 

Measure with any convenient item— 
axe or paddle—-the distance across the 
back from the center line of the tent 
to one of the rear stakes. This is half 
the tent width. From the apex where 
you hold the front two corners, meas- 
ure this half tent width on the ground. 
This will be the line on which you 
will stake out one front corner. Now 
simply draw out and stake the other 
corner; it needs no measuring, since it 
will be guided by the tension of the 
tent. The actual doing of this is very 
simple and quick, since if you camp 
much you will have a measurement 
marked on a paddle or axe all ready 
tor this purpose. 

Many persons have asked why not 
just draw out the corners from the 
center line without using the triangle. 
The answer is that a_ parallelogram 
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“A” Tent pitched for rainy weather cooking 








and a badly wrinkled tent frequently 
result. Using the triangle method, you 
cannot fail to have a perfect rectangle 
and a smooth tent. 

You cannot remain in a too small, 
fully enclosed tent for days on end in 
a rainy period, if you care to preserve 
your sanity. Both the tents in the 
accompanying sketches shown allow a 
canopy to be drawn out for working 
and cooking in the rain. 

In this covered area the camper can 
pursue his various tasks. Good meals 
are more important during a rainy 
period than in dry weather. Under the 
canopy shown, a cooking fire can be 
built close to the edge, with no danger 
of setting fire to the tent. Protected 
from the rain, cooking can thus go on. 
During these cooking sessions the 
canoe should be propped up on its side 
a safe distance from the fire. This will 
create a partial vacuum, and draw the 
smoke away. A poncho, or other sur- 
face can be mounted to perform the 
same function. Tarpaulins stretched 
for roof shelter offer poor protection 
during cooking sessions in the rain, 
since the wind is certain to wreak 
havoc from the open sides, unless pro- 
vision is also made for side protection. 

Some will suggest you build your 
fire just inside the opening of the tent. 
Even an elementary knowledge of 
physics will tell you not to try it. If 
you do, smoke will will have you done 
to a bacon-turn in an hour, and your 
eyes will be two balls of pain. 
Adapting to wind changes 

Modification is necessary if you are 
to meet shifts in the wind. The “all 
weather” tent being described, as you 
will observe, has two wings coming 
out from the sides. These snap to the 
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canopy. Usually only one is needed 
and the fire is built under the canopy 
on the opposite side. 

If the blow is from the front, the 
canopy is pitched at a low slant, or a 
poncho can be tied to the tront by 
means of grommets provided for the 
purposes. 

In low-temperature or winter camp- 
ing, where a backlog fire is required, 
the canopy is brought back over the 
top of the tent and stretched there 
with guy ropes attached to the same 
pegs that hold the rear tent ropes (see 
illustration.) This will place the can- 
opy just about six inches above the root 
of the tent. Action of the wind will 
move it up and down; and snow will 
be so moved off the canopy that none 
reaches the top of the tent roof. There 
is thus never any snow-water dripping 
through, caused by the heat of the frre. 
You will appreciate this as a great 
feature, if you are a winter camper. 
When pitched for winter, the two 
wings in the “all weather” tent are 
brought out to an angle for double 
heat reflection. You thus have reflection 
from the fire to the ceiling to you, and 
from both wings to you. Even sub- 
zero temperatures will not bother you. 
To make your own 

Tents can be made at home by any 
person capable of operating a sewing 
machine. If you care to undertake this, 
you will find the following dimensions 
best suited for a two-man tent. My 
two-man tent is seven feet long and 
five and one-half feet wide. Height at 
the back is eighteen inches and at the 
front six feet. These dimensions give a 
scientifically sound reflecting angle. 
The canopy should be seven and one- 
half feet long so it can be brought 


back over the roof for the winte: 
pitch. The wings at the sides should 
also be seven and one-half feet long, so 
they will meet the canopy. An overla) 
on the canopy is necessary to make 

good fit where the side wings join it. 

I much preter a loose ground-cloth. 
with sod cloths sewn around the lowe: 
edge to seal out all unwelcome crea 
tures. In my experience a sewn-in 
ground cloth is bound to become dirt 
and must sooner or later be taken out 
and replaced. When installing the mos 
quito netting, be sure to sew a sod 
cloth on this netting, so you can get to 
tight ground seal. 

For those who find it preferable to 
buy their tents, the one described is 
now being made tor distribution to 
camps, following my specifications. I! 
the reader wishes to provide himsel! 
or his camp with this tent, I shall be 
glad to have this order filled for him. 
This tent is not to be contused with 
reflector-type tents, since the angle of 
incidence provided in the “all-weather 
tent’ 1s very important for gaining the 
end in view. 

If the reader cares to make this tent 
himself, he shou'd be apprised of se\ 
eral fabrication difhculties he will be 
liable to encounter. Blueprints and 
methods will be forwarded for a small 
charge to cover expense, since the space 
available here does not permit this de 
tailed discussion. 

Modified “A” tent 

Beside the “all-weather tent,” I have 
tound it desirable to include one other 
tent in the organized camping pro 
gram. This is a modification of the 
regular “A” tent. I use it because ot 
the extreme ease with which boys and 
girls are able to pitch the “A” tent. 

A difficulty with the standard “A” 
tent is that it does not provide means 
of recreation and cooking during rainy 
periods. To make this possible, I have 
simply extended the front opening all 
the way to the ridge and made a sim1- 
lar opening at the rear. In a rain, halt 
of the tent with one wall is raised to 
form a canopy. The fact that either 
side can be raised adds much to its 
convertible value, this choice depend- 
ing on the wind direction. 

Summer tents should of course, be 
provided with a good netting for pro- 
tection against insects. This can cover 
the entire canopy area, or just the 
opening in the tent proper. I like the 
overall job. Then, eating meals and 
general recreation in an insect infested 
area becomes a triumph over a usua |y 
bad condition. 


Camping Magazine, April, 1 7 | 








I 


me 
the 
the 
Ass 
Lou 
the 
the 
15 
mul 
tice 
N 
ope 
SOC] 
ion 
ado 
cam 
latic 
achi 
Ino\ 
alre 
torn 
som 
In | 
men 


£ 
read 
they 
into 
eligi 
Sect 
evid 
ards 
any 
sum 
State 
desi 
be n 

Zr 
tor 1 
muc 
trom 
prov 
Cain] 

lr] 
Ol a 
ACA 
th 
expe 


Asso 


Caix 


ite 
ald 


lay) 
it. 


th 


V4 


a, 


ea 
I-11) 


Du! 
Os 
sod 


to 


m. 
ith 


er 


he 














This is the first of a series of articles sponsored by the ACA 
Committee To Implement Standards. These articles will describe 
developments in various ACA Sections toward implementing the 
action taken at the 1950 National Convention. 








Toward the Implementation of Camp Standards 


HE MOST DECISIVE and far- 

reaching step yet taken to imple- 
ment standards of desirable practice in 
the organized camping movement was 
the action of the American Camping 
Association at its Convention in St. 
Louis in 1950. “The time has come,” 
the movement said, “to move from 
the talking into the action stage.” For 
1S years, at least, the process of for- 
mulating standards of desirable prac- 
tice had been under way. 

Most of the national youth agencies 
operating camps, many councils of 
social welfare, and many of the sec- 
tions of ACA had formulated and 
adopted standards for their respective 
camps. Many states had adopted legis- 
lation governing camps. The task of 
achieving consensus in the camping 
movement on a synthesis of standards 
already widely adopted was not too 
tormidable, and the momentum to put 
some teeth in the standards resulted 
in the plans adopted for the imple- 
mentation of the adopted standards. 


These plans are tamiliar to most 
readers of CampinG Maacazine. Briefly, 
they call for all camps (1) to submit 
information on their practices to be 
eligible tor membership in any ACA 
Section, by 1952; and (2) to provide 
evidence of compliance with the stand- 
ards to be eligible for membership in 
any ACA Section, by 1954. (It is as- 
sumed that if modifications in the 
statement of standards are found to be 
desirable before, or by, 1954, they will 
be made.) 

The objective in adopting the plan 
tor implementing standards was not so 
much to keep “sub-standard” camps 
trom membership in ACA, as to im- 
prove the quality of all organized 
camps in the United States. 

lhe purpose of this article, the first 
of a series to be published on what 
ACA Sections are doing to carry out 
the plans adopted, is to describe the 
experience of the Chicago Camping 
Association (ACA’s Chicago Section) 
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in the implementation of standards 
during the last two or three years. The 
basic assumption behind the steps to 
be described here was that the vast 
majority, if not all of the camps in its 
membership, would gladly conform to 
the adopted standards if a gradual, 
cooperative process of education were 
employed toward this objective. 

The steps will now be briefly 
sketched and some of the most perti- 
nent findings in the survey of camp 
practices presented. While these steps 
were planned by the Committee to 
[Implement Standards, they were adopt- 
ed unanimously by the Executive 
Committee and membership of CCA. 


1. In 1948, all member camps were 
invited to provide voluntarily intor- 
mation on their practices, on a form 
that covered the standards as then 
approved by the CCA. Findings from 
the reports of 60 camps that returned 
the forms were tabulated, made avail- 
able to the entire membership, and 
discussed in one of the regular month- 
ly meetings of CCA. 

2. In 1949, action was taken that all 
camps must provide this information 
in order to be eligible for membership 
in CCA, beginning with 1950. This 
meant that all camps that did not re- 
turn the completed form in 1949 must 


do so prior to January, 1950. As far 
as the officers of the CCA are aware, 
no camp membership was lost as a 
result of this action. 

3. During the Spring of 1950 find- 
ings on the practices of the 122 mem- 
ber camps were tabulated and made 
available to all the camps. They were 
also discussed in general meetings of 


CCA. 


4. Also, during the Spring of 1950, 
each camp received a report in the 
torm of a check-list, indicating whether 
or not its practices met the CCA stand- 
ards (which were essentially the same 
as those of ACA). This proved to be 
a very valuable means of helping each 
camp know exactly how it stood in 
relation to the adopted standards, and 
at what points, if any, improvement 
was needed to meet the standards. 
Consultation was provided for any 
camps that wished to discuss ways of 
moving their practices toward the de 
sired standards. 


5. During the fall of 1950 the ACA 
Commitee to Implement Standards 
recommended to the Association’s Ex- 
ecutive Committee that in its program 
of public relations and interpretation, 
the focus should primarily be on the 
marks of good camping; i.e., on camp 
standards, rather than on the values of 
camping in itself. It was felt that edu- 
cation of the public as to what con- 
stituted a good camp was much more 
needed at present than promotion of 
camping in general. 

6. In order to help camps at points 
where the gap between practices and 
standards was found to be greatest, it 
was suggested that workshops might 
be held in subsequent meetings of 
CCA. This suggestion was approved, 
and plans are now being made for 
workshops in such areas as the de- 
velopment of personnel policies and 
of job descriptions for camp positions, 
and pre-camping training. 

7. A number of directors of agency 
camps had indicated that adoption of 
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standards by CCA and ACA had 
proved to be a valuable lever in get- 
ting their Boards and Camp Commit- 
tees to face up more directly to the 
needs of their camps in relation to 
standards. Consequently, after polling 
the directors of agency camps, it was 
tound that there would be a ready re- 
sponse to a conference for Board and 
Committee people in which there 
would be (1) an interpretation of the 


purpose and nature of the existing 
standards, and (2) consideration ot 
moves that could be made by agency 
camps in bringing their practices into 
conformity with the approved stand- 
ards. Such a conference is now being 
planned. — 

It is believed that all readers o! 
CampinGc Macazine will be interested 
in reviewing the findings on the prac 
tices of the 122 camps in the Chicago 
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SURVEY OF PRACTICES IN 122 CAMPS* 
(Members of ACA Chicago Section) 
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Item Standard Practice a st 
Personnel 
Age of Counselors Minimum 19 years Number under19 42 160 202 
Number over 19 802 686 1488 
Education of Cnslrs. 2yrs. college 
(or equivalent) Number with less 
than 2 yrs col. 71 197 268 
Number with 
2 to 4 yrs. col. 566 487 1053 
Number with 
graduate study 176 66 242 
Age of Director Minimum 25 years Under 25 1 1 2 
Job Descriptions Should be prepared Have job descrip- 
for all positions tions 28 30 58 
Pre-Camp Training Minimum, 3 days Over 3 days 45 48 93 
for cnslrs. Under 3 days 3 8 1l 
None 12 6 18 
Written Personnel All should have Have 27 28 55 
Policies 
Continuity of Sufficient to give New this year - 
Staff stability and Under 40% 28 15 43 
cohesion 40 to 60% 19 13 32 
Over 60% Yy 29 38 
Staff Free Time Daily, min. 2 hrs. Over 2 hours 29 34 63 
Weekly, min. 12 Over 12 hours 28 41 69 
hrs., consecutive 
Site. Facilities 
& Equipment 
Number campers Max. 8 (6, if under Under 8 32 26 58 
per Cabin eight years old) Over 8 21 25 46 
Number Campers Max. 40 Under 40 26 27 53 
per Living Unit Over 40 7 i] 16 
Sq. ft. per camper 40 sq. ft. or more Under 40 sq. ft. y 27 36 
in Sleeping Units Over 40 sq. ft. 33 25 58 
Distance bet. cprs. Min., 6 ft. Under 3 ft. 3 19 22 
heads in Slpg. Units 3-6 ft. 44 38 82 
Over 6 ft. 3 2 5 
Health 
Camper Health Reds. Record of exam. Keep records 59 99 118 
& treatment should 
be kept 
Staff Health Reds. Same as above Keep records 52 53 105 
Pre-camp Physical Exam. by physician Required for staff 47 53 100 
Exam. & Medical required within one Required forcprs. 58 95 113 
History month pricr to camp 
In-camp Physical Exam. by physician Required for staff 26 30 56 
Exam. & Medical required on arrival Not req. for staff 34 32 66 
History at camp Required forcors. 41 35 76 
Not req. for cprs. 19 27 46 
Staff R.N. Should be on Have R.N. 54 50 104 
er Physician camp staff Have Dr.,or both 21 ) 26 
Infirmary or Iso- Should have Have 97 57 114 
lation Quarters 
Provision for Should have Have 52 50 102 
Hot Baths 
Sanitation 
Number Persons One for every 10 Under 10 49 43 92 
per Toilet Seat cccupants of camp Over 10 7 10 17 
Garbage Containers Empty every 2 days 
or less Two days or less 56 48 104 
Clean every 2 days 
or less Two days or less 49 46 95 
Milk Should be pasturized Have 60 62 122 
Refrigeration Equip. available Under 50° F. 42 48 90 
to provide storage Over 50° F. 18 14 32 
of perishables 
at 50° F. or less 
Safety 
Qualifications Should have instruc- Have 59 52 111 
of Waterfront tor’s certificate from 
Director Red Cross or equiv- 
alent organization 
Waterfront Practices Should be governed Gov. by such stds. 50 45 95 
and Equipment by Red Cross or Not Gov. by 
equivalent stds. such stds. 10 17 27 


*The data in this study were tabulated by David Rosen and Richard 
Yawger, graduate students at George Williams College, Chicago. 
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Camping Association. Several things 
niay be pointed out that will help the 
reader in interpreting the significance 
o| the results. 

First, the differences in practices be. 
tween agency and private camps were 
not as Many or as great as some might 
have anticipated. The most noticeable 
difference was in the age and educa- 
von of counselors. There was also a 


tendency for agency camps to have 
larger tent or cabin groups, less con- 
secutive: free time for staff, and less 
floor space per camper in tents or 
cabins. 

Second, the camps generally meas- 
ured up to the approved standards to 
a substantial degree. 


Third, most of the points at which 





practices deviate from the standards 


are relatively modifiable and manage 
able. While it is true that in some 
cases type of living unit or size of 
camp site are involved, the major dis- 
crepancies between practice and stand- 
ard are in: size of group; personnel 
policies; job descriptions; pre-camp 
training for staff; consecutive free time 
tor staff; pre-ccamp and in-camp ex 
amination of staff by a physician. 
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made available by “Scouting” 


-d canoe 


tal light and trailer hitch must, of 


course, be so constructed as to meet 
laws of the states in which the trailer 
will be used. Use of a safety chain, in 


addition to the hitch, is a wise pre- 


IS and 
ve been 


maga- 


trailer which can be used to carry caution, whether or not required by 
saicly as many as seven canoes. Load- your state’s laws. 
ing and unloading are also said to be Method of construction is shown in 


the various diagrams and pictures. In 
addition to the plans shown above, a 
bottom can be added to the trailer 
frame, and used for carrying duffle 
and paddles. This bottom is made of 


1} angle 
Id AULO- 
License, 


195] 









1/16" sheet steel or iron, welded to 
the under side of the frame. It should 
be three feet wide and six to eight feet 
long. The longer size will completely 
the the upright 


carriers. 


cover space below 

Im use, the horizontal bars on which 
canoes rest are covered with buffers 
made from old tires, in order to pro- 
tect the canoes. Canoes are lashed to 
their respective positions by use of 
trunk straps. 
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By Eximer F. Orr 


ACA Job Ahead Outlined 
’ New President 


FTER WE’VE listed all the tang- 
A ibles that go to make up camp- 
ing, let’s just stop and remember that 
the fun of it all is still tied up in the 
adventure that is in store for all of us 
—campers, counselors, and directors. 

Certainly your officers and commit- 
tees are putting time, thought and 
planning into the American Camping 
Association - because they believe in 
“the great adventure.” As they work 
“along the rainbow,” toward the “pot 
of gold,” they all know that success or 
failure will be found not only at their 
end, but along the way as well, for 
that is where one finds adventure. 

The American Camping Association 
is you, and you, and you .. . who read 
this Magazine . . . who attend meet- 
ings of your Section . . . who help to 
plan for workshops and conventions 

. who direct camps . . . who work 
as counselors or staff in camps 
who are parents sending children to 
camps . . . who are educators helping 
to establish truths which camps can 
use ... who as children attend a camp 

who as merchants produce and 
distribute the material goods to help 
make for better camping. These all 
make the American Camping Associa- 
tion. 

It falls to the lot of your elected 
oficers and your employed officers to 
further your interests in building a 
better Association. Your aims and your 
Camping 


+¢ 


objectives are simular 
must. be better than ever to serve the 
interests of boys and girls.’ To achieve 
these objectives you have found it wise 
to elect representatives (your officers) 
to act for you in the molding of your 
Association. Your officers are pledged 
to work for you in that interest . . 
and with your help, will continue to 
add strength to a Movement that 
already has “growing pains.” 

Being an organization with as many 
different individuals as we are—and 
everyone knows camp people are in- 
dividuals—we have many fertile ideas 
about ourselves. We know where we 
are going and want to go; who we are 
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and who we want to be; what we 
want and how much we want to pay 
tor it—and a host of other “truths” 
about ourselves. 

Your officers, then, are the “sifting 
point” of your public opinion poll— 
and their actions are based on your 
conclusions. At the present time you 
will be interested in what is being 


“sifted,” for these are the jobs you. 


have asked your officers to do in the 
coming months: 

1. Spend $10,000 in research (the 
gift of the Eli Lilly Foundation.) ; 

2. Gain “recognition” for camping 
in the present emergency; 

3. Find $40,000 to balance the 195] 
budget; 

4. Continue to increase the mem 


bership roll; 


5. Give leadership to intercultural 
camping; 

6. Implement the present camp 
standards; 

7. Publicize “camping” trom coast 
to coast; 

8. Suggest methods to break the 
leadership bottleneck; 


9. Encourage the publishing of good 
camping literature; 

10. Produce a good camping mag 
azine; 

11. Extend camping to include all 
groups within our society; 


12. Encourage research in the camp- 
ing held; 

13. Coordinate the college courses 
in camping; 

14. Tell the “camping story —for 
it is the democratic life of youth. 


.. . So you have given us a rather 
large assignment . . . and we shall do 
our best to carry it out—not for you, 
but with your help . . . with the help 
of every member of the Association. 


. . . Keep your membership up to 


date—we need you in the months 


ahead. 
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Improve Your Ritle Range 


HIS IS THE TIME ot year camp 
ere are getting to work on 
the jobs that have to be done to put the 
camp in condition for the coming sea. 
son. Most realize that the camp must 
be kept in good, attractive condition to 
attract patronage, but they also cant 
afford to go overboard on improve- 
ments. As regards riflery, the National 
Rifle Association has come up with 
suggestions on how the riflle range can 
be made attractive cheaply, and how it 
can help to improve the appearance of 
the whole camp. 

The NRA realizes that material and 
labor are expensive items. But the 


can improve their camp ranges perma. 
nently at practically no cost and, be- 
side, come up with an added rainy-day 
activity. 


How can it be done? To begin with, 


major materials needed to build or, in 
this case, improve a range are lumber, 
nails, paint and labor. Most camp di- 
rectors preter to have the construction 
of the range fit as closely as possible 
with other camp buildings. This means 
that in the majority of cases sturdy, 
rustic construction of range equipment 
is preferred. That in turn means that 
in most cases the lumber is available 
right on the camp grounds. It has only 


Labor to beautity the range comes 
from the woodworking and handicratt 
classes set up by most camps. That 
takes care of the two expensive items. 


(Camp directors who have carried out 
projects of this kind report keen inter- 
est on the part of campers. One must 
be careful, of course, to assign to 
campers only such tasks as are within 


their physical capabilities —Ed.) 


The nails, paint, and cloth necessary 
to make rifle racks, covered firing 
points, ready lines, 
etc., are relatively cheap items, and are 


usually in abundant supply in al! 


range signs, flags, 
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Vary Your Menus 


WITH THESE HIGH QUALITY 
NUTRITIOUS, DELICIOUS 


CHIN ano LEE 


CHINESE FOODS 


Chop Suey 


Economy 50-oz. Camp-size 


Noodles 
No. 10 tins (2 lbs. net) 


Soy Sauce 
Half Gallons 








Chop Suey - Noodles 


No. 2 tins 








Send orders to 


CHIN and LEE CO. 
123 Bank St., New York, N. Y. 
or 


The TAYLOR-REED SALES Corp. 


National Distributors 
Glenbrook, Conn. 

















Your Friends — 
And Theirs! 


To protect their clothes and belongings, 
to identify them, to avoid ownership 
disputes, to insure orderliness and econ- 
omy, there’s nothing like marking with 


Ss 


WOVEN NAMES 


For many years Cash’s Names have been 
the friends of campers and camp owners 
alike. They are permanent, easily at- 
tached, cost little, save much. Most 
camps and schools recommend them. 


Your campers—and your camp—ought 
to use Cash’s Woven Names. Ask about 
our service to camp and school owners 
and directors. Write us now. 


CASH’S 


51 Camp St., South Norwalk, Conn. 











3 Doz. $2.25 9 Doz. $3.25 NO-SO CEMENT 
PRICES 6 Doz. $2.75 12 Doz. $3.75 25c a Tube 
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Some camp directors will argue, 
“Why bother with a covered firing 
line, ready line or other little knick- 
knacks which make up a good-looking 
range, when a plain layout will do the 
same thing?” The NRA takes no issue 
with that argument but points out 
what the improvements will do for 
the camp. A covered firing line gives 
greater comfort to boys and girls on 
uncomfortably hot summer days as 
well as making it possible to continue 
riflery as an activity during rainy 
weather. In the off season, a covered 
range provides a more or less sheltered 
area for storage. The ready line is an 
important aid to efficiency and safety, 
and helps in control of youngsters get- 
ting ready to go on the firing line. 


Experience has proved that attractive 
target butts are conducive to good 
shooting and are easily and cheapl\ 
constructed. They can be made by 
simply planting posts in the ground 
immediately in front of the backstop 
and about eight feet apart. Target 
frames are hung from tenpenny nails 
or hooks driven into the posts. Knick- 
knacks such as rifle-racks, range flags 
and signs dress up a range and in their 
own way make for more satety. 

The accompanying _ illustrations 
should leave no doubt in any camp 
operators mind as to what can be done 
to a range with a minimum of ex 
penditure, and what a good salesman 
an attractive range can be to a young 
mind. 
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A Department Conducted by Prof. Charles Weckwerth, Direc- 
tor of Recreation and Camping, Springfield (Mass.) College. 


Camps and Campers in the 

Los Angeles Area 

By Research Department Staff and 
Camping Survey Committee, Wel- 
fare Council of Metropolitan Los 
Angeles; 140 pp. Order direct, $1.00 


Reviewed by Hedley S. Dimock, Dean, 
George Williams College, Chicago. 


This report, and the community 

study of camping that it records, fur- 
nish convincing testimony that camp- 
ing is “coming of age” in its expres- 
sion of a mature sense of social re- 
sponsibility. For embodied in this re- 
port is the stirring and fascinating story 
of how camping people joined their re- 
sources with those of the responsible 
agencies and leaders of the community 
in order (1) to ascertain how ade- 
quately the existing camping facilities 
and program were meeting the needs 
ot children and youth in the Los An 
geles Area and (2) to match the find 
ings of such an inquiry with specific 
proposals and recommendations,  di- 
rectly aimed at the appropriate imple- 
menting bodies, for meeting the situa- 
tion. 
It is hardly to be expected that the re- 
port of a community study of camping 
would contain material of direct and 
lively value to all camp practitioners— 
as well as to those interested in plan- 
ning for the camping needs of a whole 
community. Yet, here is a notable ex- 
ception to that expectation. For the 
conception of the nature and purpose 
of organized camping that underlies 
and permeates the study, the processes 
ot self-study themselves, and the find- 
invs and the recommendations consti- 
tute a manifesto for camping to which 
all camp directors should readily sub- 
scribe. 

'ven the most salient findings and 
recommendations of the study cannot 
be compressed within the space limits 
of this review. It will ease the con. 
science of the reviewer somewhat, 
the:efore, if he expresses the hope that 
hundreds of copies of the report will be 
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Books You'll Want 
To Know About 


secured and studied by camp directors, 
agencies operating camps, Camping 
Associations and Councils of Social 
Welfare. Further, is the hope that the 
Introduction and Chapter I, which 
contains a summary of selected find- 
ings and major recommendations, will 
be reprinted and made available by the 
thousand. 

To this reviewer, the strengths of 
the study lie in the concept of the self- 
study process; the widespread involve- 
ment of camp, agency and community 
leaders; the division of labor among 
the respective groups in making the 
study; the concept of total community 
needs; the careful keying of recom- 
mendations to the appropriate bodies 
tor implementation; and basic to all, 
the wisdom and sense of community 
responsibility that are expressed 
throughout the report. Would that we 
could expect hundreds more such stud- 
ies in the next decade! 





THE NEW BOOKS reviewed 
in this department may, unless 
otherwise noted, be ordered from 
Galloway Publishing Co., 705 
Park Ave., Plainfield, N. J. Send 
order with 


check or money 


orders, please. 

Let one check, one order, one 
postage stamp take care of all 
your book needs. 











Intramural Program Manual 

$4.00 

Reviewed by Vernon W. Cox, director 
of Intramurals, Springfield (Mass.) 
College. 


By V-Five Assn. of America 


“The Intramural Programs Man- 
ual,” revised by the V-Five Associa- 
tion of America, is an excellent book 
for use in organization and adminis- 
tration of camp athletic programs. 
Contents of the book include solutions 
for many problems constantly being 
confronted by camp athletic directors. 
Care of equipment, facilities, duties of 
personnel, plus a working unit of or- 
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Administrative Aids for Camp. Leaders 
Here is a group of four-page leaflets for 
promoting understanding among camp 
leaders, counselors and campers. Invalu- 
able aids in safe-guarding the spiritual 
and physical well-being of campers as 
well as introducing camp life to the un- 
initiated. Handy 4x9 size, gay colors. 

LET’S GET ACQUAINTED. Helps directors 

know campers personally before camp. 

TOWARD CHRISTIAN CAMPING. A question- 

naire for the prospective counselor. 

TOWARD BETTER HEALTH. For complete 

pre-camp and in-camp health record by par- 

ent and doctor. 

THE CHURCH GOES CAMPING. Helps pastor 

and director determine spiritual needs. 

Per Dozen—40c Per Hundred—$2.50 

CAMP STORE CARD. For amount deposited, 


spent; punched when purchase is made. 
Per Hundred—75c 


JUDSON CAMPING MANUALS 


Carefully prepared Leader’s Manuals, de- 
signed for a 3-year cycle. They provide a 
complete program accentuating Christian 
devotion and fellowship. 

Write Today for Complete New Catalog 





TRADE MARK REG. 


THE 


DISHWASHING COMPOUND 
which 


| STERILIZES 
AS IT WASHES 


Contains an Added 
Sterilizer and Helps to 


PREVENT 
EPIDEMICS 


BACTERIOLOGICALLY PROVEN 





% 
a 





| EVERY CAMP NEEDS 
THIS PROTECTION 








Send for Free Sample 


p 
& CHEMICAL CO., Inc. 


1041-43 FRANKFORD AVE. 


PHILADELPHIA 25, PA. 











ATTENTIUN 


CAMP OWNERS 


YOU SAVE money and time when you shop at the department 
store of art materials, Arthur Brown & Bro. Here, at America’s 
largest art supply center, youll find everything you need — 


all under one roof. 





Your arts, crafts and hobby supply problems 
will be given personal attention by our experi- 
enced consultants. They will help you work 
cut a complete program— including the selec- 
tion and the quantities you'll need of specific 


supplies. 











At Arihur Brown & Bro. you earn regular wholesale discounts by 
quantity purchasing — and you know you're getting the best in 


art supplies at the lowest prices. 


America’s Largest Art Supply Center 


ARTHUR BROWN & BRO. 


The Department Store of Art Materials 
2 WEST 46th ST., NEW YORK 19, N.Y. 


(just west of 5th Avenue) 




















MR. CAMP DIRECTOR 












GOOD MOVIES ARE JUST AS IMPORTANT 
TO CAMP HAPPINESS AS ANY OTHER OF 
~ YOUR CAMP ACTIVITIES. 


DON’T SAY “Anything will do”... select and plan 
your movie showings as you would any of your 
special indoor events. 


LET I.C.S. HELP YOU NOW 
While the best selections are 
still available. 


Institutional Cinema 
Service, Inc. 





SPECIAL 
LOW RATES 





off hat BLINDFOLD 
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Write for 1951 catalog today | 


1562 Broadway, N.Y. 19, N.Y. 


ganization, are presented and covered 
adequately. This program could reaid- 
ily be adapted by camps and used in 
part or in its entirety for a prograin 
of athletics. 


Planning Camp Referrals 
By Margaret Robertson Alpert $0.25 


Reviewed by William H. Koch, Jr., 
Department of Recreation and Cam» 


ing, Springfield (Mass.) College. 


Mrs. Alpert’s guide for case workers 
is a brief but comprehensive mono- 
graph on the techniques and problems 
of referring children to summer camps. 
Noting the growing realization on the 
part of agencies of all kinds of the im- 
portance of the camping experience for 
America’s children, Mrs. Alpert offers 
from her experience many suggestions 
tor case workers and other agency 
personnel who find themselves each 
year engaged in the reciprocal process 
of fitting the camp to the child and 
the child to the camp. 

Although written specifically for 
those agencies who use the resources of 
organization camps for placing their 
clientele, the booklet will be of interest 
to the administrators of agency camps 
in that its contents help to define and 
clarity many of the problems facing 
the child, the parent, the sending 
agency, and the camp itself, as they 
seek to find satistactory camp _place- 
ment. The booklet is of value in help 
ing to develop a clear understanding 
of the mutual responsibilities and rela 
tionships of the camp and the sources 
from which it draws its campers. 

The booklet is mimeographed, and 
is 12 pages in length, with two appen- 
dices. It is available for 25c from the 
Elizabeth McCormick Memorial Fund, 
848 North Dearborn Street, Chicago 
10. 





INDIAN CRAFT SUPPLIES 


A Real Camper's Craft. 
All types of kits for 
American Indian Crafts 
Also 
Curios and Souvenirs 









Send for complete 
catalogue 
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155 Lexington Ave. New York 16, N. Y. 
Tel. MU. 3-2635 
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5 THE MODERN 


pwnytiake 


... Just add water... bake 







“HOME-BAKED” FLAVOR .. . Bring ‘em back for HIGH PROFITS . . . you save on time and labor... 


more with tasty, delicious muffins, rolls and biscuits maintain perfect ingredient and cost control... 
made with wonderful Downyflake mixes. and serve highest quality hotbreads at all times. 
LOW COSTS... even unskilled baking help can TOP QUALITY DOWNYFLAKE HOT BREAD 
quickly and easily mix and bake uniformly perfect MIXES: biscuit, muffin, hot roll, corn muffin and 
hotbreads with Downyflake mixes. bran muffin. 


DOWNYFLAKE BAKING MIX DIVISION 


SEND FOR FREE SAMPLE OF ANY ONE OF THE 5 | 
| Doughnut Corporation of America 
{ 
s 
i 


DOWNYFLAKE HOT BREAD MIXES, PLUS FREE 
RECIPE BOOK. 


Downytlake 


393 Seventh Ave., New York 1, N.Y. 


Gentlemen: Please send me a free copy of your book, “New 
Recipes for Mass Baking”, plus a free sample of DOWNYFLAKE 





Sy Ci deeternesernaenieerenven ge son wads mix 
' iin ds cats he ine eS a Ok Oe eS oid oan aetn eee 
BAKING MIXES NN sanders cane el eeesn ee Wee neeeeneescee neater eee 
a a on I a cal ale nani 
393 > a4 yn , New York 1, N.Y. ae Zone ae setene 
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Officers 

President: Elmer F. Ott, 
St., Milwaukee 3, Wis. 

Vice President: Herbert Sweet, Acorn 
Farm Camp, Noblesville, Ind. 


641 N. 4th 





Your New 











Legislative (Federal): Wayne Soin 
mer, 1736 G St. N.W., Washington 
| (Local and State): Milron 
Goldberg, Jewish Big Brothers \s 
soc., 610 Temple St., Los Angeles 


Vice President: William Goodall, Calif. 

American Youth Hostels, 6 East ( Nominating: Elizabeth Brown, Meth iT} 

39th St... New York 16, N. Y. odist Board of Education, Box 87], 
Treasurer: T. R. Alexander, YMCA, Nashville, Tenn. 

304 Wood St., Pittsburgh, Pa. Tit Reorganization: Wes Klusmann, Bo Wj 
. . , a . . : ] 
Secretary: Catherine T. Hammett, Box IC] d Scouts of America, 2 Park Ave.. we 

97, Pleasantville, N.Y. New York, N.Y. the 
Past President: Reynold Carlson, 1900 e School Camping: Julian Smith, Dept. pel 

Maxwell Lane, Bloomington, Ind. of Public Instruction, Lansing, Mich. 
Executive Director: Gerald P. Burns, Family Standards: Hedley S. Dimock, George We 

343, S. Dearborn St., Chicago 4, Ill. Williams College, 5315 Drexel Ave.. al 
, ' Chicago 15, Il. al 
an ie Personnel: Ada Hicks, Bowen Coun 
Program: Mrs. Elizabeth Spear, Camp Publications: Hugh D. Allen, George try Club, Waukegan, IIl. 

Fire oats, 16 E. 48th St. New Williams College, 5315 Drexel Ave. Intercultural: Cliff Drury, YMCA, 

York, N.Y. Chicago 15, Ill. 2111 Woodward Ave., Detroit 1, 
Public Relations: D. Winton Hartman, Mich 

Boy Scouts, 225 Clifton Ave., Min- Special Committees: mre peace 

neapolis, Minn. Spiritual Emphasis: Malcolm MacMil- Cultivation: Herbert etre, — 
Finance: Otto Rosahn, 342 Madison lan, Church of the Ascension, Cates Cambridge, Ann Arbor, Mich. 

Ave., New York 17, N.Y. & Goodfellow, St. Louis 12, Mo. Lilly Foundation Study: Reynold Carl: 
Leadership: Richard Stultz, Syracuse Day Camping: R. Fox Smith, Red son, 1900 Maxwell Lane, Blooming. — 

University, Syracuse, N.Y. Raider Camps, 20800 Almar Dr.. ton, Ind. app: 
Studies and Research: Norman Miller, Shaker Heights 22, Ohio. 1952 National Convention: Joseph ovel 

Dept. of Physical Education, UCLA, Special Services: Emily Cate, State Clemons, 123 W. Madison St., Chi- sn 

Los Angeles, Calit. Board of Health, Columbia 10, S.C. cago, Il. shor 











VERCZE DOCK 


PROBLEMS 


A MICHIGAN 
WILL SOLVE ALL YOUR WATERFRONT 


ANY DESIGN YOU WANT 


Ideal for swimming, bocting, water sports. 
Standard sections can be put together to form 
practically any design you want. Diving towers, 
benches, springboards, ladders, boat anchorage, 
boat wells, and other accessories available to 
suit your needs. 











SAFE AND STURDY ee seein 
Adjustable steel supports fit any lake bottom ~ 
conditions. Light weight wood deck, made in 
sections, can be quickly installed by one man. 
Slips together without bolts or screws. 


a ess 





NO ICE DAMAGE 


Entire structure comes out of the water right 
from the deck, without entering water. Nothing 
left in the lake, no sockets on the bottom to 
cover or realign in the spring. Lowest upkeep 
and handling cost of any dock we have ever 
seen. Labor savings frequently pay for the cost 
of the dock in a few yeors. 


Send us a sketch of the dock you would like with dimensions and 
water depths. We will quote prices and make recommendations 
without cost or obligation. Free Catalog. 


ICHIGAN DOCK CO. 


20 SPRINGFIELD AVE. — BATTLE CREEK, MI¢ 
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nis HY POCHLORINA TOR 


means safe, sterilized water for your camp 


With an unchlorinated camp water supply yesterday's ‘safe”’ 
water may become today’s typhoid carrier. Such gambling with 
the health of your guests is poor business when for only pennies 
per day you can have a safe, sterilized supply. 


Wallace & Tiernan Hypochlorinators — backed by 36 years of pioneering 
in chlorination and a nationwide service staff—ensure safe drinking water 
always, at a cost far less than the possible claims of a single illness due to 
polluted water. Here are some of their outstanding features: 





COMPACTNESS-- Wallace & Tiernan hypochlorinators take up only 1 square foot of floor 
space plus a small amount of extra room for a solution crock. 


EASY INSTALLATION -- Only two connections have to be made in the usual case 
to install these machines. 


SIMPLE OPERATION -- To operate, just set the feed and turn on the power. No fancy 
manipulation or extra skill required. 


Make sure your camp water supply 

is safe by using chlorination — WA [ [ A ( f & T f Q N A N 
approved by health authorities all 

over the country. Call your nearest COMPANY, INC. 


Wallace & Tiernan Representative 
CHLORINE AND CHEMICAL CONTROL EQUIPMENT 


now — he'll be glad to help you and 
show you what chlorination can do. NEWARK 1, NEW JERSEY * REPRESENTED IN PRINCIPAL CITIES 5-55 








Camps everywhere buy... 


STANDARD STEEL PIER 








5 : Z : b\\\ Vas Camp owners throughout the nation are buying the 
.». approved by national water- a Z BRE - : 3 a: 4 STANDARD STEEL Pier because it's the Dock that suits 


Safety organizations the Stand- § wt er , their every camp need. Safe in every detail... . Easy to 
ie th gate «tein — oer » ae \ assemble. . . . All Steel. . . . Adjustable to water-depths. 
ability needed for protection —— . Provided with accessories that every Camp owner deems 
* pleasure. j ee a "MUST." Ladders ... Steps ... Diving Boards... 
La 1 Benches . . . Boat Rollers . . . Guard Tower... all a 
i us a rough sketch .. . giving water-depth and Camp necessity! 
ensions to meet your dock need. We will 


ie and make our recommendations without STANDARD STEEL PRODUCTS MEG. CO. INC. 


= 2936S, 16THSTREET ° MILWAUKEE 15, WISCONSIN 








ACA NEWS 





Detroit Meeting Opens Series of 
Regional Camping Conferences 


Detroit, Michigan, February 1 - 4, 
was the scene of the first of ACA’s 
1951 Regional Conventions. Members 
of some 11 Sections comprising the 
north and mid-central states attended 
the conference in force and were re- 
warded with a fast-moving, practical 
program which left most conferees a 
bit tired at the end, but also much 
wiser in matters of camp know-how. 


As has come to be customary at 
many ACA gatherings, the convention 
began with a series of day-long kin- 
dred-group meetings. Following these 
the first general session was held in 
the evening, under chairmanship of 
Stanley Michaels, newly elected presi- 
dent of the host Section, Michigan. 
Wes Klumann, announced speaker on 
the topic “Making Democracy Work in 
Camp,” was unable to attend as a re- 
sult of a severe storm which tied up 
transportation, but a brilliant substitute 
was in David Aptekar, former Section 
president and a teacher in the Detroit 
school system, as active 
camp director. 


well as an 


Mr. Aptekar pointed out how, as a 
result of present-day conditions affect- 
ing home, school and church, camps 
often have a better opportunity than 
any of these for helping children ob- 
tain -practice in the art of democratic 
living. At the same time, he challenged 
camp directors to reexamine their cur- 
rent practices to discover when they 
are “guilty of placing the end product 
ahead of the process” in camp pro- 
graming. 

Nineteen small-group discussion per- 
iods were scheduled for the second 
morning of the convention, with con- 
ferees choosing the one of most interest 
to them. An innovation was that the 
same discussion leaders repeated their 
sessions again in the afternoon; thus, 
every conferee was able to attend any 
two groups of his choice. 

The annual business meeting of 
ACA was held Friday afternoon, with 
President Reynold Carlson presiding. 
Actions taken by the meeting were re- 
ported in the February Campine Mac- 
AZINE. 

Gerald P. Burns, ACA executive di- 


32 


rector, and Fritz Redl, social-work 
professor at Wayne University, shared 
the evening program. Dr. Burns, talk- 
ing on “The World Situation in Camp- 
ing, pointed out that there are many 
good things which ACA could under- 
take on behalf of the members at this 
time, and urged them to make more 
tunds available to the national office 
so these tasks could be financed. 


Dr. Red] spoke on “Matching People 
so they Click.” In his usual humorous- 
serious manner, he outlined criteria for 
successful grouping, and pointed out 
indications of poor grouping which 
directors should watch out for. 

On the third day of the conference, 
another series of 15 interest-group 
meetings was scheduled. Again, the 
group leaders repeated their topics in 
the afternoon. 


At a noon general session, a panel 
group of boy and girl campers, under 
chairmanship of Miss Laurentine Col- 
lins, of the Detroit schools, provided a 
campers-eye view on “Making Democ- 
racy Work in Camp.” A special treat 
at this meeting was an address by the 
well-known poet and Detroit resident, 
Edgar A. Guest. Both Miss Collins 
and Mr. Guest spiced their comments 
with much good humor, and both left 
with their audience many worthwhile 
and well-received thoughts on the im- 
portant responsibility of camp directors 
in molding the lives of campers. 


Final speaker, at the closing banquet 
of the convention, was Dr. W. H. 
Alexander, pastor of the First Chris- 
tian Church, Oklahoma City. Speak- 
ing on “Faith and Freedom,” Dr. 
Alexander urged camp directors to 
help children “become captivated by 
great ideas.” This can be done, he said 
by opening our minds and theirs to 
really intelligent (“not prejudicial, not 
wishful”) thinking, to an understand- 
ing of the spiritually significant things 
in life (“don’t believe the current 
vogue that only the ugly is real”), and 
to a willingness to face up when de- 
cisions are necessary and make right 
choices (“today’s young people aren’t 
bad; they are just too often preoccu- 
pied with lesser things.”) 


Robert Rusby was chairman of th 
Region V convention; he was assiste: 
by a large and active committee 





Southwest regional held 
at Dallas 


Under chairmanship of Lloyd Mes 
sersmith, of Southern Methodist Un) 
versity, ACA’s Region VI convention 
for 1951 was held February 1-3 at 
Dallas, Texas. Following “coffee hour” 
sessions tor kindred groups, the con 
ference met in general session to hear 
Catherine T. Hammett, camp consul 
tant and national ACA secretary, and 
Dr. John S. Carroll, of Texas Techno 
logical College. 

Miss Hammett presented a survey 
of the work being done by ACA na 
tionally. The most significant accom. 
plishment of the organization in recent 
years, she said, has been development 
of a set of standards for camping. 
Another important contribution is the 
fostering of publication of material 
pertinent to the field. A third was 
listed as explaining to government 
ofhcials and others that camps are not 
only recreational but educational as 
well. 

Dr. Carroll’s topic was “The Place 
of Camping in 1951.” He pointed out 
that “our mode of living takes us so 
far away from closeness to nature and 
fundamentals that we need to create 
opportunities for ourselves and our 
young people to rediscover nature and 
recreate our souls.” An important re- 
sponsibility of camping people, he 
said, is constantly to help more people 
to “realize that camping brings about 
self-realization, growth in human rela- 
tionships, economic responsibility, and 
civic responsibility.” 

Dr. Hedley S. Dimock, ot George 
Williams College, was the first speaker 
on the convention’s second day. As 
chairman of ACA’s Standards Imple- 
mentation committee, he presented to 
the delegates a word picture of what 
the standards are, what they are trying 
to accomplish, and present plans tor 
implementing the standards. “The role 
of camping in these critical times,” he 
said, “is exactly the same as it 1s iD 
peacetime, only more so.” 

Kindred-interest meetings were cot 
tinued after Dr. Dimock’s address, and 
there were also scheduled meetings of 
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the three Sections cooperating in the 
regional convention 





Southeast Texas, 
Oklahoma, and Southwest. 

A number of workshops were held 
in the afternoon, and at the evening 
conference banquet session, Dr. George 
Donaldson, Tyler, Texas, director of 
school camping, made a stirring talk 
on “The Kind of Camp I Want My 
Children to Attend.” 

The final session of the conference, 
held Saturday morning, tied in with 
Dr. Donaldson’s theme in presenting a 
panel group, moderated by Willis Tate, 
vice-president of Southern Methodist 
University, discussing “What I expect 
a Camper to Get Out of His Camping 
Experience.” Dr. Dimock brought the 
successful convention to its close with 


a talk on “A Look Ahead.” 





New England Regional 
Draws Crowd of 800 

Nearly 800 camp owners, directors, 
counselors and campers attended the 
Region I ACA convention held Febru- 
ary 9-10, in Boston. They took part in 
a fine program, rated by many as the 
most helpful and interesting held in 
New England for several years. 

Officers for the new year were elected 
at the annual business meeting. They 
are: Orville H. Emmons, president; 
Mrs. J. Verity Smith, vice-president; 
Miss Ruth A. Hahn, secretary; Oscar 
L. Elwell, treasurer; and Arthur L. 
Hayden, assistant treasurer. 

While the greater part of the pro- 
gram time was given over to small- 
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Send for Free, Sample 
Chicago 9, Illinois 


Tube of PELLENT. Write Dept. 


ANDY LOTSHAW COMPANY 
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It lasts up to 12 hours and is 
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PELLENT is a top seller because it isn’t 


a liquid, 


PELLENT is available in one and 
two ounce tubes — retails for 65c & $1.00. 


? 
q 
Me geet 
Liberal discounts. 


cream that resists perspiration and high 


humidity. 
harmless to nylon and equipment. There’s 


enough PELLENT in each ounce for 80 
applications—almost 1000 hours of protec- 


tion. 


THE MOST EFFECTIVE INSECT 
REPELLENT EVER MADE! 
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< nogedrsioual IS THE WORD FOR THESE 


POPULAR CAMPING BOOKS .. . 


Camp Counselor Training 
| Workbook by MARIE HARTWIG and 








FLORENCE PETERSON 


This new workbook provides a method for camp coun- 
selors. Camp Counselor Training Workbook was devel- 
oped in the Counselor Education course offered by the 
University of Michigan at the National Music Camp, 
Interlochen, Michigan. 


Basic Materials are presented in brief form and _ fill-in 
space 1s provided so that the material may be adapted 


to a particular situation. Price $2.00 
* m 
Way of the Wilderness Canoeing A-Z 
by CALVIN RUTSTRUM, ' by RUTH ELVEDT, 
Wilderness Director, Camp Lincoln, Minn. Mount Holyoke College 
A Guide that makes outdoor living more A new release of a popular book de- 
enjoyable. It covers all the angles of camp- voted exclusively to canoeing. This is 
ing life—including new and easier ways to an excellent guide for the beginner, 
cook appetizing, outdoor meals. who is interested in fundamentals of 
A Fine Quality Canvas Duck Jacket canoeing, or tor the more advanced 
keeps it dry, makes it handy to take along Student who wants to pick up some 
on camping, hunting and fishing trips. A the finer points of the sport. 
good place to keep your maps and_ other Mimeoprint: 43 pages: illustrated; size 
items, too. 8's x 11: 1946. 
| Price $2.50 Price $1 50 


oe * a 
Beginning Synchronized 
e oe 
Swimming 
by BETTY SPEARS, University of Minnesota 
This new book is especially designed for the 
instructor who wishes to use synchronized swim- 


ming in his program but has had no experienc< 
with it. 











It can be used in any situation . . . school, camp, city pool, athletic club. Beginning 
Sychronized Swimming is completely illustrated with full body line drawings based on 
actual performance. 


The final section of this book gives the basic Quantity Recipes 
material for using synchronized swimming in ° 

water shows. It includes methods for select- For Quality Foods 
ing the type of program, for organizing the by E. EVELYN SMITH, 
production and for planning the timing and University of Illinois 


content. This new card file will be an invalu- 
. 7 oe able aid to anyone who 1s concerned 
65 pages; Photo Offset; 8'5 x 11: Spiral +} paige colin simile 
with preparing large quantity menus. 
Bound; Highly Illustrated: For Men = and ‘ wore & Be 4 * : 
— ay A gg 196 Recipes; 4x 6 Cards; Comes in a 
Women; 1950 Edition. : 
Heavy Paper Jacket. 


Price $2.00 Price $2.25 
Order Your Camp Supply Now — All Orders Shipped Promptly 
BURGESS PUBLISHING CO. en am ge te 


Minneapolis 15, Minnesota 


MAKE YOUR OWN MOCCASINS 


for camps this Summer 


“OBEE” MOCCASINS—Good, genuine leather with 
composition soles punched for lacing. Complete with 
lacing, pattern and instructions ... $3.90 (less 10% 
on 12 or more). 


= — | ae ge gy oe ag ig ee crtpncon to orga: long lasting. 

a : ade o est grade long woolskin. omplete with 
ag aay Migr no gy ane pattern, thread, needle, etc. Ready to put together. 
og ae ae oo : ad tg State shoe size. Small, $2.30 pr.; Medium, $2.50 pr.; 


Large, $2.80 pr. 
, a ths 
og gy a A INDIAN SEED BEADS—Cabinet of 36 bottles of Seed 
against infection. No tools needed. Beads in 11 favorite colors. 900 beads in bottle. Cab- 
Easy to follow instructions with inet $6.50. Seed Bead Instruction Book, 10 Cents. 
each part. Uppers are of gay col- AUTHENTIC INDIAN STAMPS—Durable brass stamps 
ored plastic strap materials, soles with genuine Indian meanings. Kit of 18 different 
are pre-punched, grooved and designs, $8.00. No. 18 NEW 68-page Catalog Free on 
ridged to prevent slipping. Anyone Request. 

















can assemble. SHOWING MANY NEW ITEMS FOR CAMP 
Sizes 4, 5, 6, 7, 8. For narrow foot HANDICRAFT PROJECTS 
choose a —, size — = Other types of moccasins not shown in this 
io <<  oe =" arger. sadvertisement can be found in our No. 18 catalog. 
(Less 5% in 12 pair or over lots) Leathercraft Headquarters for Over 32 Years 
Dept. C 225 W. JACKSON BLVD. 
OSBORN BROS. SUPPLY CO. = ciféaco « ILLINOIS 
33 














2 sure, easy ways to 








FREE YOUR CAMP 
FROM INSECT PESTS! 





Ts your choice of these two quick, economical 


methods 


of wiping out 


flies and mosquitoes. 


Hundreds of modern camps already have! 


1 See your local 


* 


“custom fogger’*, the man who 


gives your area TIFA service. His amazing TIFA 
machine will discharge the necessary insecticides 
in a true clean fog which spreads rapidly 


clings to all obiects . 


. permeates tiniest crevices. 


Insects can’t escape it! 


2? Have your own TIFA, proved by tests the most 
efficient, fast, economical way to eliminate insects. 


TIFA is one-man-operated, built-to-last 
you money on labor and materials. 


saves 
And _ TIFA’S 


Original cost is less than you think. Want details? 
Just write for circular. 


* 


plete 





Name of custom fogger nearest you sent on request. 


TODD INSECTICIDAL 
FOG APPLICATOR 


COMBUSTION EQUIPMENT DIVISION 
TODD SHIPYARDS CORPORATION 


81-16 45th AVE. 


ELMHURST, QUEENS, N. Y. 

















Low-Cost, Easy Way 
to Eliminate Dust 


SOLVAY 


CALCIUM 
CHLORIDE 


Want to eliminate dust from your play 
fields, camping grounds and roadways? 
It’s easy with SOLVAY CALCIUM 
CHLORIDE! Usually, just one or two 
simple treatments are enough to make 
your grounds dust-free—and keep them 
that way for the entire season. SOL- 
VAY CALCIUM CHLORIDE is easy 
to use—you need no expensive equip- 
ment, no experience. Safe, too, because 
it’s clean, colorless, odorless. And—this 
is important—it’s low in cost! SOLVAY 
CALCIUM CHLORIDE has been solv- 
ing dust problems for over 35 years. 
Why not let it solve yours? Write to- 
day for descriptive literature. 
SOLVAY SALES DIVISION 

Allied Chemical & Dye Corporation 
40 Rector Street New York 6, N. Y. 











group discussion meetings, the conter- 
ence also had several general sessions 
with well-known speakers. Included 
were Saville R. Davis, of The Christian 
Science Monitor; Dr. Charles C. Noble. 
dean of Syracuse University Chapel; 
Dr. Gerald P. Burns, Executive Direc- 
tor of ACA; and Dr. Paul M. Limbert, 
president of Springfield College. 

Bradtord M. Bentley, retiring presi. 
dent of the New England Section, pre 
sided at most sessions, with Mrs. 
Chauncey P. Hulbert, past president of 
the national organization, presiding at 
a parents panel meeting. Oscar L. El- 
well, Section treasurer, was in charge 
of exhibits. Mrs. Marjorie S. Conzel- 
man, Section executive secretary, was 
active in making conference arrange- 
ments, and a large group ot members 
also assisted. 

The discussion sessions presented a 
wealth of material on many practical 
concerns of camp directors. Included 
were kindred-group meetings, sessions 
on the effect of the national emergency 
on camping, day camping, laws affect- 
ing camps, and many other topics. 





Washington conference draws 
ACA’ers from Region III 


Washingtonians who are members 
of ACA’s Capitol Section acted as 
hosts for the 1951 Region III conter 
ence held in the nation’s capitol Feb 
ruary 22 to 24. Under the banner 
“Campers dre Citizens,” convention 
chairman Wayne Sommer and _ his 
hard-hitting committee developed and 
presented a program sure to rank as 
one of the finest ACA conventions 
ever held. 

Two innovations of the D. C. con- 
ference were the Daniel Boone Room 
and the Craft Shop. These two facili- 
ties, which were set up and in oper- 
ation under trained personnel during 
the entire convention, made available 
to any and all delegates to the meeting 
actual participation in a wide range ol 
nature and craft activities. 

The more formal portions of the 
program, too, seemed exactly suited to 
the needs and desires of those in at 
tendance. Following a day given over 
to kindred-group sessions, Livingston 
Blair, vice-president of American Red 
Cross, spoke on “A Layman Looks a! 
Camping.” Mr. Blair outlined his 
thoughts, based on observation ol 
camps, relative to the opportunites 
which camps have, where some camps 
fall down in doing the best possible 
job in developing these opportunities, 
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ACA Section Presidents, left to right: James F. 


Wayne C. Sommer, Capitol Section; 
and William A. Young, Ohio Valley 





Del Ankers Photo 
Whyte, Lake Erie Section; 
Harry L. Lippincott, Maryland Section, 


Section, shown with Executive Director 


Gerald P. Burns at the recent Washington Conference. 


and also offered suggestions as to steps 
which camp leaders can take to enable 
them to operate better programs on 
behalf of the children attending their 
camps. 

Qn Friday and Saturday, discussion 
sessions were held on senior camp 
leadership, health and safety, purchas- 
ing, promotion, emergency problems, 
trip camping, and other topics. A Fri- 


day luncheon session was addressed by 
Col. Campbell C. Johnson, assistant to 
the director of Selective Service. Col. 
Johnson’s timely and helpful address 
is reproduced elsewhere in this issue. 

At the dinner meeting the same 
evening, the speaker was Dr. Charles 
E. Bish, Washington high-school prin- 
cipal. Dr. Bish’s topic, “Good Citizen- 
ship Through the Camp Program,” 














i Se 
Riso eects ORR 


Here's ideal craft work on an easy, yet 
creative level! Molding figurines, then 
coloring them, from more than 100 
different flexible rubber molds. Pre- 
ferred by camps and schools for its 
fun and educational possibilities. So 
much fun to cast animals, scenic 
plaques, cowboys, clowns — true in 
every lifelike detail. Send only 15 
cents for complete, new 24 page 
colored catalog. 


BERSTED’S HOBBY-CRAFT, 


MONMOUTH, INC. ILLINOIS 
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230 E. BERRY STREET 
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Prompt, COUrteOUS attention 


given all arrangements and <* 


Provided by a legal reserve non- a 
assessable life insurance 


ORT WAYNE 2Z, 
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WHITE RIVER PAPER COMPANY 


Serving Vermont and New Hampshire Camps 


PAPER SUPPLIES 


Bags Light Globes Sanitary Napkins 
Brooms Mops Straws & Stationery 
Candles Mimeo Supplies Toilet Tissue 
Drinking Cups Napkins Towels 

Envelopes & Tablets Plates Twine 

Flashlight & Batteries Roofing Paper Wrapping Paper 
Facial Tissue Wax Paper 


Office and School Supplies 


TEL. 142 WHITE RIVER JUNCTION, VT. 




















rt ttention Camp Directors! 
Mitchell and Crawford’s 


Camp Counseling 





. is without any question one of the most useful books avail- 


able today to the busy camp director. 
Why? 


Because it is the first complete guide for the counselor ever pub- 
lished. It covers every phase of camping—from the counselor's 
day-to-day duties and responsibilities right through out-of-doors 


cooking, knotcratt and axemanship. 
ra 


Because it has already been acclaimed as “worth its weight in 


gold” in scores of camps throughout America. 


Because it is the kind ot book that will be read. The authors 
write in an orderly, factual, entertaining fashion. 


Because a copy in the hands of each of your counselors can do 
these things for you: (1), enormously simplify your pre-camp 
and on-the-job training programs; (2), insure uniform camp 
procedure; (3), provide your counselors with a permanent reter- 
ence source. 

Why not mail us your order today and let CAMP COUNSEL- 
ING lighten your administrative burden this summer? 


388 pages ¢ Hundreds of helpful illustrations ¢ $4.25 
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— 


ne 


pan = ion ©4 philadelphia 
_ ng Sa., 


ceuwiill Washi 
form : PANY, W- 
Order Ww. B. SAUNDER® i 


a) Remittance 
| Camp Dep". p COUNSEL! 


; ggupeeee?” . eee? 
dine | eese® ° . eeuaeeeee?™ 
: eeee** eooee?® . ee? urn” 
; . . . «ef . eee? ** ** ar 
sgguacdceeP” . . ** ** 
eeooe?® ecose® eee? . 
.adress eoeve?® 





fe) 


eee® 


e enclosed. | 


| 











was thoughtfully developed and clear] 
presented. “Education,” he said, “is 
really just each child learning to live 
his lite at its best. It is developing each 
campers unique aptitudes and _ inter- 
ests to the limit of the child’s capabili 
ties.” When educational concepts be 
come too cluttered with the frills anc 
fancy ideas, we sometimes lose sight 
of this real purpose. 

“The kind of leadership which ex 
ists among the adults in a camp 1s the 
kind which will rub off on the young 
sters in that camp,” he continued. “The 
only really successtul type of leader 
ship is the cooperative type, which 
says, ‘Let’s plan together the things 
we must do together, and accomplish 
together the job that is of importance 
to us. If this type of leadership exists 
between the director and his 
staff it will also exist between the staff 


camp 


and the campers.” 

Saturday's luncheon program pre. 
sented briet talks by the presidents of 
each of the Sections taking part in the 
conference, and by ACA _ Vice-presi- 
dent William Section Presi- 
dents who spoke were Harry Lippin- 
cott, of the Maryland Section; James 
F. Whyte, of the Lake Erie Section: 
William A. Young, of the Ohio Val. 
ley Section; and Wayne Sommer, of 
the Capitol Section. 

At the closing banquet the speaker 
was Miss Marjorie Leonard, of Wom- 
en's College of North Carolina. Miss 
Leonard, who not only teaches camp- 


(soodall. 


ing courses but has for several years 
been active in camp operation, present- 
ed a thought-provoking and _helptul 
talk on “Leadership tor Citizenship.” 
She emphasized strongly that not only 
is it necessary for camp directors to 
make every attempt to engage good 
counselors, but it is also equally as 
important to train those chosen prop- 
erly, both in camping skills and in the 
highest ideals of a democratic camp. 


Reg. u Pat. Off. 











WOOD STAIN — 
Beautiful 
brown. 


rustic 





WOOD PRESERVER 
—Adds years to life 
of wood exposed to 
rot. 


TERMITE STOPPER 
Repels insects. 

Apply anywhere—brush, spray or quick dip 
—no pressure needed. Over four times 
richer than creosote in wood preserving Ol!s 


CARBOLINEUM WOOD PRESERVING Co.. 
Dept. C, MILWAUKEE 3, WIS. ——-- 
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ACA NEWS 





Chicago to Host 1952 ACA Convention; 


Stevens Hotel to Be Site 


est hotel in the world and one of 
the largest buildings on the Windy 
City's Michigan Avenue lakefront— 
will be the scene of the 22nd _ national 
convention of American Camping 
Association on April 16-19, 1952. This 
was announced recently by Joseph N. 
Clemens, general chairman of the con- 
vention. ACA’s Chicago Section will 
be host Section tor the conterence. 
That the 1952 convention is likely 
to be one of the biggest ACA has ever 
staged is indicated as a result of a 
number of favorable factors. First, the 
city of. Chicago is probably easier for 


Peerert Stevens Hotel—larg- 


more people to reach than any other 
city in the world. Air, rail, bus, and 
automobile trafic funnel naturally into 
Chicago, making it close to every- 
where. 

Second, the tacilities of the Stevens 
for handling conventions such as this 
leave nothing to be desired. The 25- 
story hotel boasts 3,000 guest rooms, 
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oe Enjoy delicious 
= TRAIL PACKETS 


for your canoe, mountain, 
pack, and wilderness trips- 


Quality foods in lightweight—water- 
proof — polyethylene — 4-portion 
packets .. . Convenient—Easy to 
use ... Over 20 menu favorites 
for every meal! Write today 

for “Trail Packet Circular" 
giving detailed information. 


20 public rooms, and five fine restau- 
rants. Built in 1927 by Ernest J. 
Stevens, it was purchased in 1945 by 





: Y he 
Joseph N. Clemens 





Conrad N. Hilton, and is now oper- 
ated by the Hilton Corp. 

Third, preliminary program plan- 
ning for the convention has already 
been under way for some time, with 
the committee contacting hundreds of 


ACA members from coast to coast in 
order to secure their ideas as to what 
the perfect ACA convention program 
would be like. Thus, it is practically 
assured that the final program pre- 
sented to the thousands of camping 
people expected to converge on Chi- 
cago on April 16, 1952, will truly 
represent an All-American’ program 
for all Americans interested in camp- 


, (y 
ing. 





Walter H. Wones 

Walter H. (Daddy) Wones, execu- 
tive secretary of the Wisconsin Section 
of ACA, died March 8th in Milwaukee 
at the age of 74. Known nationally for 
his work in camping and YMCA cir- 
cles, “Daddy” Wones was the tounder 
of Phantom Lake Camp and Camp 
Manito-wish, both in Wisconsin. Elmer 
F. Ott, currently national ACA presi- 
dent, succeeded him as director of 
Camp Manito-wish when Mr. Wones 
retired in 1938. 

Mr. Wones was also vitally inter- 
ested in the work of ACA nationally, 
serving for four years as treasurer of 
the national body. He was also active 
tor a considerable time in the work of 
trying to raise camp standards. 






















Originated and Manufactured Exclusively 


by 


AD. SEIDEL & SON INC. 





_ a 1245 W. DICKENS AVENUE 
gee CHICAGO 14, ILLINOIS 





102 Franklin Street, New York 13, N. Y. 


ee ee 


\ SEIDEL’S reliable “institutional size” Quality Foods always add satisfaction to your 
Camp Food Service — a COST CHART and price list are available on request. 
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GREE.... 


Larson Leathercraft 
IS “TOPS” 


in Quality, Value, Variety, Service 






Leading Camps in every part of the Country are loud in 
their praise of J. C. Larson Company’s Leathercraft sup- 
plies and service. Here are some typical quotations from 
directors of camps listed at the left (a small sampling 
of our list of regular Camp customers) . . . “always 
appreciated your prompt handling of our needs” .. . 
“Your kits always good quality and complete” 
“have been using your products for the past 8 or 10 
years and find them the best we can buy”... “Your 
organization is one of our favorites”... “well satisfied 
over a number of years” ... “highly pleased with your 
goods and service” ... “Your supplies good quality, 
practical, reasonably priced. Above all we appreciate 
your prompt service in filling our orders.”’ 





mp Anokijig 
_— Plymouth, Wis. 
Cheley Colorado Camps 
Estes Park, Colo. 
College Camp 
. Ne age aes Wis. 
amp Eagle Cres 
— erage River, Wis. 
Camp Echo (Evanston, Ill. 
YMCA) Fremont, Mich. 
Camp Good News 
Forestdale, Mass. 
Hastings YMCA Camp 
Lake Villa, Il. 
Camp Hickory Hill (Girl 
Scouts) Desplaines, Ill. 
Camp Ki-Y 
Hot Springs, Ark. 
Lake Lure Camp for Girls 
Lake Lure, N.C. 
Camp Merrie-Woode 
Sapphire, N.C. 
Camp Miniwanca 
Shelbyville, Mich. 
Camp Mishawaka 
Grand Rapids, Minn. 
Camp Wowana, 
RFD 2, Mansfield, Ohio 
Camp Nimrod for Boys 
Nimrod Hall, Va. 
Phantom Lake YMCA 
Camp Mukwonago, Wis. 
Camp Stewart Hunt, Tex. 
Camp Thunderbird 
semidji, Minn. 















We are proud of these complimentary comments and 
are gratified that our service and quality are so superior 
as to merit them. Our new 1951 24-page illustrated 
catalog is now off the press. Write today for your free 
copy. 


J.C. LARSON CO. 


The Foremost Name in Leathercraft 




















820 So. Tripp Ave., Dept. 616, Chicago 24, III. 


Calm Master 


ee” “eee” “eee” eee ee eee ee 





MAKES SAILING SAFER! 














Now there is no danger when campers are 
becalmed. Calm Master is unconditionally 
guaranteed to bring them safely back to 
the dock in a dead calm. 


For ALL small sailboats 


Reg. U. S. Pat. Off. 














a : with outboard rudders. 
' Attaches quickly, stows 

TO CAMPS Pat. D-159.775 anywhere. Bronze and 
Only ™ | . , aluminum, only 4 pounds. 

$12.50 G. 

delivered \\ Attaches to rudder 

(regular retail > in 30 seconds! 

price $16.95) 








COUNTY SPECIALTIES e P.0.B0X 626 e PORT CHESTER, N. Y. 


~ WE Often Speak of a DRY CAMP, 
Why Not, DRY CAMPERS? 
Barnard Boat-Koats 


(trade mark) 


Keep you dry in any weather and allow full freedom of 
action. Made of tough plastic, with elastic around the 
wrists, neck and face. Specify them for your campers’ 
protection or stock them for their convenience. 


WRITE 
BARNARD GUARDS 
2183 HENDON AVENUE ST. PAUL 8, MINN. 


A FEW WILDERNESS TENTS STILL AVAILABLE 


For the convenience of our customers, we are now able to furnish plastic and 
cotton bags, in all sizes, to order. 
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ACA NEWS 





Section Activities 
Reported 


ACA continues to grow, through 11 
Sections, into an increasingly large anc 
active the tollowine 
columns are briefed reports of Sectio:: 


Association. In 


activities, presented according to the 
ACA region to which each Section |x 
longs. Omitted regional numbers in 
dicate that the Sections in 
these regions sent in items in time for 
this issue. 
The editors 
every Section will check its mailing list 
and make sure that Campinc Maca 
ZINE appears on the list to receive an. 


none otf 


will 


nouncements and reports of all Section 
meetings and other affairs. Only in 
this way can your magazine mirror 
most faithfully the very fine programs 
undertaken by the Sections. 


Region IT 


CrentrRaAL New York held its mid- 
winter meeting in Buffalo, in connec- 
tion with a meeting of the New York 
H.P.E.& R. Association. Several ACA- 
‘ers from other Sections also took the 
opportunity to attend the session. 
Ralph Diamond made an excellent 
presentation on the ACA Camp Stand- 
ards, and urged everyone to study 
them. “The place of camping in the 
defense picture” was the title of a 
panel discussion led by Richard C. 
Stultz. Other panel members were J. 
A. Lennox, Dr. H. G. Metcalfe, and 
Lewis R. Barrett. It was recommended 
by the group that all camp programs 
should include instruction in such 








Radio broadcasts aid 
camping public relations 


Good camping and the values 
inherent in it are scheduled to 
receive considerable national ra- 
dio publicity during the period 
March 13-April 16. 

Nine announcements 
made in March; April camping 
public-relations “plugs” were 
slated as follows: Lone Ranger, 
April 6, 11, 16; Armstrong ot 
SBI, April 10; Breakfast Club, 
April 2, 9; Live Like a Million 
aire, April 3, 12. 

General Mills, Inc., sponsors 
the announcements, as a service 
to camping and the public. 


were 
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things as learning to live in the out-of- 
doors, survival skills, etc. 

At a dinner meeting, Ellsworth 
Jaeger, curator of education at the 
Buffalo Museum of Science, was the 
speaker. His topic was “Let’s Take 
Camping Back to the Out-of-doors.” 

A number of discussion groups were 
also part of the meeting, and those in 
attendance found them most helpful 
and asked that future conferences also 
contain this type of session. 

Credit for this report goes to two 
members of the Section Publication 
Cominittee, Gladys Carr and Merle 
Cunningham, as the committee chair- 
man was unable to be present. 


—Madeline Sanford 


New Jersey had tor the topic of its 
March meeting “How to do an Effec- 
tive Job of Food Buying in Today’s 
Market.” Principal speaker was Thomas 
Schneider, in charge of camp sales 
for Francis H. Leggett & Co., whole- 
sale food suppliers, of New York. The 
meeting included the discussion by Mr. 
Schneider, and demonstration of the 
differences between various grades ot 
the same food product, and a question 
and answer period. 

At its February meeting, New Jer- 
sEY considered the topic, “How Camps 
and Government Can Work Together 
More Effectively.” Two speakers who 
excellently presented the topic were 
Mr. Douglas Wade of the State De- 
partment of Education, and Mr. Wil- 
liam MacDonald, of the State Depart- 
ment of Health. 


New YorK metropolitan Section is 
putting the final touches on its Region 
Il convention, which will be held in 
New York April 4-7, as this issue is 
being mailed to readers. A report on 
the conference will appear in a later 
issue. New York also has an active 
tunctioning Public Relations Commit- 
tee, of which George Bainbridge is 
chairman. The committee is setting up 
a speakers bureau, to represent the 
fause of camping to parent and other 
groups which request this kind of ser- 
vice. Similarly, lines of contact are be- 
ing developed with editors and writers 
of newspapers, wire services, radio, 
television, and other news media. 

The Section’s March meeting took 
the form of a panel discussion on the 
topis “Democratic Practices on the 
Caniper Level, the Camper-Counselor 


Level, and Within the Counselor 
Groin,” 
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*. .. finest investment we have ever 
made in promotion of Cleanliness.” 






Oy OOOO OOOO: 









Harry E. Branovits 
Camp Glen Eden 





River, Wis. ©) ¥ a. 



















i * Stall Showers with sanitary receptor 
ae remem 8 é can be installed on any type of floor including wood. 





@ “... the installation of these Washfountains has 
been the finest investment we have ever made in the promotion of cleanliness, 
economy of operation, practically no upkeep in the past five years. Our parents 














ing is needed.”” One Bradley Washfountain serves 8 to 10 simultane- 
are needed—hot water, cold 
2381 W. Michigan Street, Milwaukee 1, Wis. Ub 
cd 
Write now for interesting, illustrated AND spiile-stal showee 
FOR ALL CRAFTS 


like them, the boys like them, we like them and we are very happy with our 
ously and foot-control operation protects hands against Contagious 
water and drain. 
Catalog 4701. Distributed Through Plumbing Wholesalers 
Leather @ Metal @ Plastics 


choice. We honestly think they are a MUST in any place where group wash- 
contacts. Only three connections 
BRADLEY WASHFOUNTAIN CO. J 
Woodworking @ Ceramics @ Basketry 


Instruction: for craft counselors. Write for 
class schedule. Ask about our free counselor 
placement service. 


FREE CATALOG 


80 pages @ 8,000 items @ Write for your copy today. 








AMERICAN HANDICRAFTS COQO., INC. 
45-49 S. HARRISON STREET EAST ORANGE, NEW JERSEY 
Retail Stores: 12 E. 4lst St., N.Y.C. 54 S. Harrison, E. Orange, N. J. | 























HARVEY'S 
LOG CABIN SEAL & FINISH porn 
“Proved Best by Craftsmen Test” CM4-5l 


i 
+l “Bhat = FOR CRAFT CLASSES 
er AUT | perderttenagiecd | La The 
STEN Te i a 





} 
‘ 


Decorate burnt wood etchings, glori- 


WOOD PRESERVATIVE AND FINISH fied glass, brass and copper craft, 
TO KEEP WOOD 


IN ITS NATURAL COLOR. 
Write for Free Samples and Literature 





etc. Many projects for summer camps. 


Test and Compare 
PHILLIP J. HARVEY INC. THAYER & CHANDLER 
430 EAST WOODBRIDGE 910 W. Van Buren St., Chicago 7, Ill. 


DETROIT 26, MICHIGAN 
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Get a supply of INDIAN 
FIRE PUMPS now to 
| protect home, build- 
ings and all property 
against fire bombs! 


eee 








Fred E. Barnett Co. 
2005 S. E. 8th Avenve 
Portland, Oregon 
Fred E. Barnett Co. 
600 Spring Street 
Klamath Falls, Oregon 


Hercules Equipment & 
Rubber Company, Inc. 
435 Brannan Street 
San Francisco 7, Calif. 


Ray G. Davis Company 
617 East Third Street 
Los Angeles, Calif. 








MOVIES for the CAMP! 


More and more camp directors are using 


films for entertainment, instruction, 
counsellor-training and “rainy day” 
diversion. 


Here are some FREE films you'll want 
this summer! 


“SPOTLIGHT ON ALASKA” 
Narrated by Father Hubbard, the 
Glacier Priest 
ne In Color — 


“THE KING WHO CAME TO 
BREAKFAST” 
Delightful puppets tell the story of 
nutrition! 
— Jn Color — 


“SHORTEST WAY HOME” 
A Technicolor Salute to Our Country! 
— Jn Color — 


“UNCLE JIM’S DAIRY FARM” 
Two city kids learn about modern 
farming! 

— In Color — 


“MISS DUNNING GOES TO TOWN” 
Importance of good grooming—for 
the gals! 

— In Color — 


“WASHINGTON—SHRINE OF 
AMERICAN PATRIOTISM” 
Famous landmarks and an inspiring 
message! 

— In Color — 


We also have a wide selection of 
features, cartoons, comedies, educational 
films, and sport reels. Write for free 
folder: “Free Films for ’51’’. 


Association Films, Inc. 


347 Madison Avenue 
New York 17, N. Y. 
Branches in: Chicago, San Francisco 
and Dallas 
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PROTECT THEM FROM THE 
DESTRUCTION OF FIRE with 


INDIAN 


FIRE PUMPS: 


USED BY FORESTERS, FIRE DEPARTMENTS 
U.S. NAVY, ARMY, LUMBERMEN, ETC. 


Guard your camp with INDIAN FIRE 
PUMPS, the portable fire fighters 
that are called the “world’s best.”’ 
Only clear water used. Big 5 gal. 
tank carries on back. Always be pre- 
pared against the tragedy of fire! 
Keep plenty of INDIANS available. 






Titan Chain Saws, Inc. 
2700 Fourth Avenve, S. 
Seattle, Washington 


426 W. Third St., South 
Salt Lake City, Utah 


































~ 
7 
7 abe 


FOR | 
INSIDE AND OUTDOOR FIRES 


Wherever fire strikes you can stop 
it with INDIAN FIRE PUMPS. Fires 
in camps, tents, cabins, grounds, 
mess halls are quickly extinguished 
with these famous fire fighters. 
Send for catalog. 







3 D. B. SMITH & @ oF 419 MAIN STREET, UTICA 2,N. Y. 


PACIFIC COAST BRANCHES 





CANADIAN AGENTS 
Fleck Brothers, Limited 
110 Alexander Street 
Vancouver, B. C., Can. 
Duke Equip. Co., Ltd. 
297 Duke Street 
Montreal 3, Canada 


L. N. Curtis & Sons 








Investigate 


KACHINA DOLL CRAFT 


SIMPLE CARVING & COLORING 


Great New Project 
Also, Many Others 


New Catalog now ready 
Write 


MAGNUS Brush & Craft 


Materials 
108 Franklin St., New York 13, N.Y. 

















e CAMP DIRECTORS! 
Advertise Your Camp 
ee with the Popular, New 


PLAYHATS 


zt 
Zp Made of durable cotton 
twill. 









Colors 
Red and white 


10 80 Navy and white 
e DozeNn | Sauaran Solas 
olid red, So avy 
PER DOZEN | Solid white 
or send 50c | a Med- 
um, Large. 
for sample | Camp name embroi- 
Prices and colors a Amel —- bon 
subject to change! Ag TR , » Alan 
| Guaranteed 


Send Your Order Today To 


PLAYHATS, Revere, Mass. 














Region ITI 

The Leadership Training Comm: 
tee of the ALLEGHENY SECTION is play 
ning two weekend camp training sc: 
sions. The first will be June 1, 2, 
and the second June 15,16,17. Boih 
weekends will provide demonstratioiis, 
practice and discussion of camping 
skills, such as cooking, shelter, Indisn 
Craft, basketry, weathercasting, nature, 
conservation, orienteering, riflery, aod 
archery. Mrs. Gyla Nicely, University 
of Pittsburgh, is chairman of the coin- 
mittee. 

The Section’s Day Camp Committee 
is planning a Day Camp _ Institute 
which will be held on May 26, 1951. 
Mrs. Marion Leslie, assistant director 
of the Pittsburgh Department of Parks 
and Recreation Day Camps, is chair- 
man of the committee. 

The ALLEGHENY Civil Defense Com- 
mittee has developed a questionnaire, 
in conjunction with the Office of Civil 
Detense, designed to obtain informa- 
tion regarding camp facilities and _per- 
sonnel that would be available for use 
in an emergency for the evacuation of 
children. The questionnaire has been 
sent to camps in Western Pennsylvania 
and West Virginia. Wister L. Lynch 
is chairman of the committee. 

ALLEGHENY Section since 1946 has 
been visiting camps each summer, to 
help camps move in the direction of 
improving standards. A_ report 
was used which was hlled out by the 


form 


camp and the members of the Stand- 
ards Committee. After the visit a Com- 
mittee Report was made to the camp. 
This report contained constructive 
comment and recommendations, made 
confidentially to the camp for its own 
consideration in improving its stand- 
ards. During the Summer of 1950 the 
Section’s Standards Committee visited 
21 resident camps and eight day camps. 


—Hugh W. Ransom 


Region V 

Cuicaco Section held an_ all-day 
meeting March 10. Topic for the mor- 
ning session was “Pioneering for the 
Older Camper.” This was presented 
in words and motion pictures by Max 
Lorber, owner of Camp Nebagamon 
and former president of the St. Louis 
Section. Mr. Lorber described some 
of the successful older-boy programs 
which have been carried out by his 
camp, including one which resulted in 
creating a new camping facility tor 
economically under-privileged children. 

At the afternoon meeting, Dr. Ted- 
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TOTEM POLE CARVING 


Authentic Ottawa Indian Chief Pipi 
Gwa Totem Poles. Projects consist of 
AA-1 Northern white basswood strips 
imprinted for easy guidance in whit- 
tling; imprinted base and wings; 


nails for assembly; picture of com- 
pleted Totem Pole. For natural 
painted effect use CCC Postopaints. 

“A” TOTEM POLE KIT 
Beginner’s Kit includes one 
2'4” high wood strip im- 
printed 3 sides; wing; base; 40 
nails; totem pole picture. - 
Each 30c—Pkg. of 12 ....... 

“B” TOTEM POLE KIT 
Intermediate project con- 
sists of one 6” high strip 
imprinted 4 sides; wing; 00 
base; nails; picture. , 
Each 40c—Pkg. of 12 ....... 

“C” TOTEM POLE KIT 
Contains one 12” high strip 
imprinted 4 sides; wing; 00 
base; nails; picture. P 
Each 75c—Pkg. of 12 ....... 

Write for literature on above 


Send for Free 
CATALOG of HANDICRAFT 
SUPPLIES 


If you have our catalog, write for 
supplementary price list dated Jan. 
14, 1951 


Cleveland Crafts Co. 


735 Carnegie Ave., Cleveland 15, Ohio 




















SELL or BUY 


Camps 
Schools 
Sites 


Compare our record of successful 
real estate transactions 
over the past 20 years. 

Sales © Leases © Mergers 

Partnerships 


NATIONAL BUREAU OF 
PRIVATE SCHOOLS 


522 Fifth Avenue, New York, N. Y. 
Murray Hill 2-8840 





ley S. Dimock, chairman of the ACA 
Standards Committee, as the speaker. 
His topic was “Camp Standards and 
Their Meaning.” A number of stand- 
ards workshops followed Dr. Dimock’s 
talk, to develop specific recommenda- 
tions in various areas of the ACA 
Standards. 


Wisconsin SEcTION has had several 
interesting and important meetings 
lately. The January membership meet- 
ing at Milwaukee included a discus- 
sion led by Mrs. Edward Cantwell, 
public-relations chairman, on the sub- 
ject, “How We Can Get More Pub- 
licity Around the State.” A proposed 
camp licensing program for the state 
was also presented by Miss Jenny 
Lind, of the State Division of Public 
Welfare. 

In February a special camp licensing 
meeting was held for those interested 
in further considering this idea. The 
meeting was called by the Camp Li- 
censing Investigating Committee, in 
order to bring to the fore all ideas, pro 
and con, relative to this important 
topic, in order that a report and rec- 
ommendation might later be made to 
the full Section. 

The Section’s March membership 
meeting was held March 16 at Madi- 
son. Planned highlights for the day 
were Merchandising, Recruitment, the 
Food Situation, and Legislation. 

Wisconsin has also recently mailed 
copies of its 1951 Directory of Camps. 
As usual, the directory was prepared 
in cooperation with, and at the expense 
of, the Milwaukee Journal, a leading 
newspaper in the state. 


Region VII 

ARIZONA SECTION reports that a 
course in “Youth Organization and 
Leadership” has been added to the 
curriculum at Arizona State College in 
Tempe, Arizona, this semester. 























BOOKS and PAMPHLETS 
PATTERNS and PLANS 


ARTCRAFT and HANDCRAFT 


TOOLS and SUPPLIES 
Write for our 80-page handbook 
and guide. It’s FREE to instructors 
of all Arts and Crafts. 


JACKSON STUDIO 


104 Maple Avenue, Oostburg, Wis. 





tong & HANDCRAFT HEADQUARTERS 
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SCULPSTONE~~~~~ 


Children love — 
this éasy-carving stone. 


Sculpture Made Easy 


Special Camp Units 


Complete Jewelry Kits 


Instructions and Projects 
for all Age Groups 
Write for Free Catalog 


Far Eastern Sculpstone Co., Inc. 


Dept. C 
159 E. 28th St., New York 16, N. Y. 





MAIL ORDER SERVICE 


on PRE-CUT METALS for HANDICRAFT 








mDIRECT-FROM- 
: LO AREROUSE-TO YOU 


PRICES cKS 
PLETE STO 
0 core DELIVERY 























e CIRCLES e TOOLING SHEET 
e FLAT SHEET e DESIGNS 
e NEEDED ACCESSORIES 
A One-Stop Service for the Small 
Quantity Buyer of INDUSTRIAL, 
EDUCATIONAL, THERAPEUTIC 
and RECREATIONAL SUPPLIES 


SOFT ALUMINUM CIRCLES 


20 Gauge 16 Gauge 14 Gauge 
(.032”) (.051’) (.064” ) 
Size Each Size Each Size Each 
4” dia. $.05 am oa $.25 10” dia. $.50 

0” dia. .45 12” dia. .65 

Gas ~=—«i12" dia. 155 14” dia. .95 
Size Each 14” dia. .80 16” dia. 1.10 

4” dia. $.10 16” dia. 1.00 18” dia. 1.40 

6” dia. .15 18” dia.1.20 20” dia. 1.75 

8” dia. 20 20” dia. 1.40 22” dia. 2 00 
10” dia. 3 24” dia. 2.40 
12” dia. .45 DIE-CUT—no burrs; 
_ } = = PAPER INTERLEAVED 
18” dia. ‘95 no scratches. 


Complete Price List of Metals for Han- 
dicraft—and ‘‘Directions for Metalcraft 
Projects’’ sent, FREE, on request. 


ORDER TODAY! FREE DELIVERY! 
We prepay delivery costs when remit- 
tance accompanies order of $3.50 (mini- 
mum) or more. Delivery charged on 
C.0.D. and CHARGE orders. Charge ac- 
counts extended to schools and organi- 
zations. 


BRASS & COPPER SALES CO. 
Quality Metals for Industry—Since 1926 
Dept. C-3 
2817 Laclede Ave. St. Louis 3, Mo. 

















SPECIAL TRIAL DEAL 


Delicious FRUIT DRINK Flavors 


(Three different flavors — 


enough to flavor 72 gal.) 


ONLY $8.00 





AN INVESTMENT 
YOU WILL NOT REGRET 





SMITH-JUNIOR CO., Inc. 


12 Saratoga Ave. Rochester 6, N. Y. 
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TENNIS 
COURT DRAGS 












TENNIS COURT BROOMS 


Made with a one piece 
block, in widths from 
lL, to 9 feet. Supplied 
with a double handle, 
so theycan be dragged 
or pushed. Prices 
and details furnished 
on request. 










ALSO—Fire Fighting Brooms 
Tent and Cabin Brooms 
Kitchen Brooms 


Hair Fleor Brushes 
And—Sweeping Tools for All Camp Uses 


PERFEX 
BROOKLYN 8, NEW YORK 


Twenty-five years of experience 
manufacturing specialized 
Fibre Brooms 








——107 LEATHERCRAFT 
DESIGNS 


in actual size 


By. ] W. DEAN. 
This is an excel- 
lent book for 
those interested 
in leather work. 
Crammed full of 
well illustrated 
designs and 
projects includ- 
ing purses and 
handbags, easel 
plaques. belts. 

suede inlays. 





wall 
boxes, 


picture frames, 
wastebaskets, 

mats, billfolds and many more items. 
$2.00. This book may be used alone or 


in conjunction with “LEATHERCRAFT 
TECHNIQUES AND DESIGNS” ($5.00) 
which gives. step-by-step instructions 
for making the projects . .. also tells 
how to prepare tanned leather for tool- 
ing .. . how to transfer the design... 
how to dye leathers . . . how to polish 


(;uidance Consultant. 


Phoenix representatives of the Camp 
Fire Girls§5 YWCA, YMCA, Boys’ 
Clubs, Boy Scouts, American Red 
Cross, and Girl Scouts, have one week 
each in which to present an overall 
picture of their respective organiza- 
tions, to acquaint students with what 


they try to do and their metheds of 


approach. The theory will be followed 
by observation of some of the pro- 
grams, and discussions of the similar- 
ities of aims of the various organiza- 
tions. 

A three-day camping week-end late 
in April is being planned jointly by 
the College and the Arizona SEcTION 
of ACA. This will offer the students 
practical experience in camp organiza- 
tion and program. 

—R. Alice Drought, 
Chairman, 


Publications Committee 
The Pacific Camping Federation 
Conterence at Asilomar, California, 


March 29-April | is the highlight of 
activities on the Pacific Coast at the 
present time. This conference brought 
together the most able camp leadership 
in the area. Program included leader- 
ship training; administration; safety; 
purchasing of camp supplies; program- 
ming; cratts and an exchange of ideas 
on the many phases of camping. 

Some of the headline speakers sched- 
uled were. Elmer Ott, National Presi- 
dent of ACA; Wes Klusmann, Na- 
tional Director of Camping and Special 
Events, Boy Scouts of America; Oscar 
Kirkham, formerly with the _ Boy 
Scouts of America; George Sheviakov, 
San Francisco, 
Los Angeles, and Alameda County 
Schools; Milton Goldberg, Executive 
Director, Jewish Big Brothers Assn., 
Los Angeles. 

The Private Camp Directors Asso- 


ciation of Southern California spon- 











. the easiest way to change propor- 
tions of a design to fit projects of a | 
different size, etc. Both at your craft | 
store or order direct. 




















McKNIGHT 


Cc OM PAN Y 





McKNIGHT 


PUBLISHING 


Dept. 78, Market & Center Sts., 
Bloomington, Ill. 
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TEELA-WOOKET CAMPS 
ANNOUNCE 


Counsellor Training Courses in 
Equitation, Archery, and Dance 


June 18-24 Aug. 30- Sept. 15 


For details regarding Equitation, write: 
Cc. A. ROYS, 60 ORDWAY ROAD, 
WELLESLEY HILLS, MASS. 

For details regarding Archery and 
Dance, write: 

MRS. E. B. MILLER, 
450C WEST 24th ST., NEW YORK, N. Y. 

















B26 East 13" /St., 


“Laughing Loon” 
WATERFRONT 
EQUIPMENT 


Diving Boards 
Floats - Ladders 
Rafts, etc. 


HUSSEY 
SAFE SEATING 


5S Portable 
\ Steel Bleachers 
And Grandstands 


Write for FREE 
Literature 


Ask for details on 
the new Hussey Sec- 
tional Steel Landing 
Pier with wood deck. 


Yeres_@ Hussey Mig. 
Co., Inc. 


519 R.R. St., 
N. Berwick, Me. 


DEPENDABLE CRAFT SUPPLIES 


® Plastics @ Belt Craft 








Leather Craft 
Block Printing @ Pottery Craft 
Textile Color @ Power Tools 


Wood Burning ® Instruction Books 


G~J 


Write For Catalog 


DWINNELL CRAFT SHOP 


Dept. CM 451 


Elm Grove Wheeling, W. V2. 

















INDIAN CRAFT 


New 1951 Catalog on Request 


Supplies FAILS, 
for all | Beads, 
Indian 4 . Feathers, 
Craft Books, 
Work Leather 





GREY OWL INDIAN CRAFT CO. 


1569 NOSTRAND AVENUE 
BROOKLYN 26, N. Y. 


BU. 7-4951 

















M ETAL ROW BOATS 





| ONLY LIMITED QUANTITY AVAILABLE | 





. Cheaper than Wood. 

. Will last longer. 

. Easier to Maintain. 

. Non-Sinkable. 

. Withstands hard usage. 


Write for prices. 


on & Gh = 


12 and 14 foot. 


SANCO EQUIPMENT CO. 








‘AnitarRy /uPPLY AND SPECIALTY CO, 


Formerly J 
New York 3, N. x. 
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a, onume by the A.C.A. President —-, | saved a Camp Counselors Roundup in [| Qterseesmoememmcemeanennsancennemeand 


| the form of a workshop at George 


| P di College, Los Angeles, 

SO YOU WANT TOBE | sii, (Sri ematn 
kers, helpful discuss: 1 dem- 

A CAMP COUNSELOR | | tut th 


activities, and a get together of Direc- 


Recommended for 


LIGHTWEIGHT TENTS 


| 
| 
Outpost Camping ! | 
| 
| 
| 








by ; : 
tors and Camp Counselors. 
— —J. Grant Gerson for BACK-PACKING 
A complete counselor training man- 
ual for pre-camp and in camp study : ; 
... helps you train new staff quick- Campcraft, Camping Education 
ly. 12 for $7.50; single copy, 75 cents. Courses Announced @ LIGHTWEIGHT TENTS IN STOCK 


AND MADE TO YOUR 
SPECIFICATIONS 


A Doses With the current shortage of coun- 
— isociation — selor possibilities, need for training 
291 BROADWAY N.Y.C. 7 good prospects who have not had 
_ — —————==—=1 much teaching experience becomes 
» | more evident. The Campcratt Coun- 

Gig: MIC selor Training Course, which will be 
held again this year for the sixth con- 
SUPPLIES FOR SCHOOLS— secutive season, is designed to meet 
CAMPS—STUDIOS this need as well as to give additional 
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@ LIGHTWEIGHT TARPAULINS | 
AND FLYS i 
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@ ATOMWATE DOWN-FILLED 
SLEEPING BAGS 
















© Casting Slips training to more experienced people. Many other useful items in our free | 

@ Modeling Clay lillie . 

a Liquid Under Glaze one ec a Staff people are exper ienced teachers illustrated catalog. Write today! | 

@ Liquid Over Glaze oe awe and well-known campcraft leaders. The | 
ct i “ ° ™ ° 

: tence vee oes course will be held at Camp Blazing 

® Molds-Large Variety Trail, Denmark, Me., June 18-25, 1951. CAMP & TRAIL 


, Subjects to be covered are: campsites 
And Up J I ’ | 
Pp KILNS $ 29-50 F.0.B. | canoeing, compass, cooking, freplaces, OUTFITTERS ) 
CATALOG ON REQUEST first aid, forestry, and woodcratt. Fee 


& & LL C . RAMI cS tor the course is $40.00, and further 


information may be obtained trom 


112 Chambers St.. New York 7, N.Y. 





| 
| 
| 
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fe ea. eee 


Oe 

















Inc. ; = ‘ 
—— 21 MIDLAND AVENUE MONTCLAIR, N. J. Dept. C 21 Miss Eugenia Parker, Denmark, Me. 
al ~ ° . ‘ - . a 
we ne sna : New York University School of Ed- 
ucation has announced its graduate 
camp summer sessions for July 3- 
August Il, 1951. The courses will be 
1s, given at the NYU camp at Sloatsburg, 
. N.Y. Included among a number of for Etching on Glass 
. 4 | courses offered will be two on camp- 
-IS \ Ra 
, ¥ ° + . 
L See $ *; as as sev 
7 Sex \ Describing Over 1000 Items : ing education, as well as several in emi one 
— y | the related fields of physical education, (enough for about 6 dozen single letters) 
Large, complete stock of N dil 
ner materials and tools for all popular crafts — — N ealth education, and recreauion. SMALL TUBE ...................... 35¢ 
plastics, leathers, metals, weaving, archery, models, cork, fN S : , piece ay on 
knotting, shells, carving, etc. Only source for many listed N Summer ees which m "7 prove (2 dozen single letters) 
items. Every person interested in craftwork will want this N ot interest to camping people have also Aluminum Foil Stencils for Letters 
a great Catalog ... FREE co organizations making request N q i | 
on official leterhead. 25¢ co individuals. CRAFT SERVICE, FY announced by Colorado State College 10c each, Complete Alphabet $2.25 
Dept, 337 University Ave., Rochester 7, N. Y. > =e ‘ ° . . . os 
ept, F 337 University Av NY | of Education, Greeley, Col. Camping 
\ SPECIAL DESIGN FOIL 


Education will be one of several courses 
for original designs 











tures and listings of Cut- 


Contain ] 
Out Projects, Pre-Punched ains small tube Etchall Cream, 5 


: heets foil, 
Projects, Tools, Accesso- sneets Design and Stencil Book 


ries, Fine Leathers of all ESS 

Kinds . . . Hundreds of Kit with large tube $2.00 
Items for Leathercrafters 
and Leathercraft In- 
P structors. 

A NI for your FREE Copy 


Sitylecraft 
SWEAT SHIRTS 


HEAD 
SCARFS 


T-SHIRTS 


iBrightly flock 
embossed in any 
color with camp 
name and em- 


oy a : oO 8 sheets 3x3 25c 5 sheets 6x6 50c 
( 
5 sheets 3x6 25 3 sheets 12x12 $1.00 
All Campers } — for Leathercraft’ 4 . onan nati 
" Want , |, 16 pages packed with pic- GLASS ETCHING KIT 
( 
4 
( 








Design and Stencil Book only 40c¢ 





Order direct from dealer or send order, 
enclosing remittance to us for referrui 
to nearest dealer. Write for free folder. 


-_~weeewewweemeweweoerumlwermhweemh ehhh ee 














} 
blem. ! ANA co. 
For Catalogue and Prices Write to 40 eeeieetia nn Deouten L. D. JOHNSTON 
ve 
} STYLECRAFT MFG. CO. . 149 N. 3rd ST., PHILADELPHIA &, PA. COLUMBIA, MISSOURI 


‘17 Sycamore St., Cincinnati 2, Ohio 
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Formerly TOEBE Leathercraft Co. | 











1 — Caniping Magazine, April, 1951 43 














PROFESSIONAL 
DIRECTORY 








CONSULTANTS 





Camp Planning and Development 
Consultation service, campsite 
development 
R. ALICE DROUGHT 
Auer Park, Pewaukee, Wisconsin 
Nov. 1 - May 1: 2211 North Seventh 
Avenue, Phoenix, Arizona 








CAMP PROGRAM CONSULTANT 


EMILY H. WELCH 
34 Capen Street 
Medford 55, Mass. 
Available for personal interview 
in the vicinity of Boston until 
June, 1951. 








CATHERINE T. HAMMETT 
Consultant on Camping 
and Outdoor Living 

Box 97, Pleasantville, N. Y. 
Available for courses, workshops 
consultations on camping and out- 
door skills for administrators, camp 
and group leaders. 








LEWIS C. REIMANN 
Camp Consultant Service 
2504 Brockman Blvd. Ann Arbor, Mich. 
All camp problems, administration, 
site selection, layout, promotion, 
staff selection, program, etc. Camps 
and sites for sale in midwest. 








CAMP ADMINISTRATION 
CONSULTANT 
WM. F. HILLEGASS, BS., MLA. 
1126 N. 13th St., Reading, Pa. 
Cost controls; site development and 
planning; advisor to Boards and 
Committees; maintenance, supplies 
and equipment schedules. 











Camp Site Selection, Planning, 
Building and Maintenance 


JULIAN H. SALOMON 
Camp Consultant and Planner 


Sky Meadow 
Suffern, New York 








PHOTOGRAPHERS 


taught in a session scheduled for June 
11-21. The summer session proper will 
be held June 23-August 17. A number 
of courses in athletic training, recrea- 
tion leadership, lifesaving and water 
safety will be offered. 

New Jersey State School of Conser- 
vation, operated by the State Educa- 
tion Department, has announced its 
second annual camping education 1n- 
stitute for May 24-27, and courses in 
Camping Education, Conservation 
Education, and Water Satety and First 
Aid, which will be held June 17-26. 
All of the courses will be held at the 
department's camp in Stokes State For- 
est, Branchville, N.J. For turther in- 
formation contact School of Conserva- 
tion, Montclair State Teachers Col- 
lege, Upper Montclair, N. J. 

Additional courses already announced 
in CamMpInG MaGazineE (March issue) 
include: 

Small Craft School, Camp Kehonka, 
Wolteboro, N.H., June 17-24. 

Nature Institute, Gay Valley Camp, 
Brevard, N.C., June 10-16. 

Trips and Campcraft, and Equita- 
tion, Camp Illahee, Brevard, N.C., sec- 
ond week in June. 





Macy expands camp department 
R. H. Macy & Co., New York City, 
has announced it is doubling the space 
in its Camp Center, to provide better 
service to camp directors and parents. 
Planned are numerous improvements 
in display and shopping comfort. 
Service will also be available at L. 
Bamberger, Newark, and __ branch 
stores in White Plains, Parkchester, 
Jamaica, Flatbush, and Morristown. 





Camp Week Dates 
Through misinformation, the wrong 
dates for Camp Week appeared in the 
March issue. Correct dates are April 
9-15. The editors regret this error. 














More than 25 years experience helps 
me deliver photographs of unusual 
quality. Action and group stills. 
Color — black and white — mcvies. 
Write today for information to: 
PAUL PARKER, Photographer 
11 W. 42 St. New York 18, N.Y. 





REALTORS 











CAMP BROKERS 
Serving the New England Area 
Philip K. Johnston 
NORDBLOM COMPANY 
90 Congress St. Boston 9, Mass. 
HUbbard 2-7000 





Attention! 
CAMP DIRECTORS 


Write for our FREE Wholesale Catalog 
of ARMY-NAVY Surplus. We offer low- 
est quantity prices and immediate de- 
livery on your requirements of: 


e Flash Lights e Compasses 


e Tents e Knives 
e Axes e Canteens 
e Sleeping Bags e Mess Kits 


e Knap Sacks e Fishing Tackle 
e Mosquito Repellent 


MERCANTILE SALES CO., Inc. 
Scout & Camp Dept., Desk 509 
1419 Franklin Ave. St. Louis 6, Mo. 




















44 





EVERY LHING =. .; 

For the Camp Craft Shop 
BELTS 
LACING? 
PAINTS: 
PLASTIC: 


BEADS 
CORK 
FELT 

OF BF. 4 


LEATHER 
METALS 
RAFFIA 
SHELLS 


Glass: Etehing 


Tools 


Accessories 


Send For Your Catalog Today 


DEARBORN LEATHER COMPANY 


8625 Linwood, Dept. 9 — Detroit 6, Mich, 








1928 - 1951 


Our 23rd Anniversary of supplying 
camps is your guarantee of 


QUALITY and SERVICE 


TEE SHIRTS 
SWEAT SHIRTS 
CAPS AND HATS 
CAMP STATIONERY 
EMBLEMS 
And Many Other Camp Needs 


Write for New Catalog. 
Order Early! 


Visit our booth at the New York Show 


THE FELT CRAFTERS 


PLAISTOW, N.H. 














KEN-KAYE KRAFTS CO. 


rn 








Electric Tools 
Leathercraft 
Minor Crafts 
Model Crafts 
Woodenware 
Metalcraft 
Motor Tools — 
Whittling 
Drafting 
Painting 
Drawing 
Pottery 

Felt 


weer eee | 
“vMm=F-vV9CYM 











1277 WASHINGTON 
WEST NEWTON 65, 


STREET 
MASS. 














ARTVUE PICTURE POST CARDS 


b 


“Tell a vivid picture story, of your Camp’ 


ARTVUE FOLDERS 


“The big Camp Catalogue in handy 
packet form” 


REPRODUCED FROM YOUR 
OWN PHOTOS 


Write for Free Folder MC 


ARTVUE POST CARD CO. — 


225 Fifth Avenue, New York 10. N. ¥, 
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Block Printing ¥ 
Instruction Books © 


























CLASSIFIED 
ADVERTISEMENTS 








HELP WANTED 


WOMAN — Interested in long term 
connection with better camp as head 
counselor, director or assistant direct- 
or. College instructor, thoroughly ex- 
perienced in all phases of camping 
and in working with gris. Write Box 
903, Camping Magazine, Plainfield, 
N.J. 


YOUNG MAN wants position as Na- 
ture Instructor in youth camp. Five 
years experience. Reference. Paul 
Bradley, Columbus, Nebr. 


WATERFRONT DIRECTOR — Male. 
Mature, draft exempt, single; profes- 
sional aquatic certification. Nine years 
camp experience, waterfront director 
six vears. Write Box £05, Camping 
Magazine, Plainfield, N.J. 


TWO RIFLERY COUNSELORS, boys 
camp 60, girls 70. New Hampshire. 
Write stating age, experience, salary 
expected. No accommodat:ons for fam- 
ilies. Knowledge of NRA program 
valuable. Write Box 908, Camping 
Magazine, Plainfield, N. J. 


COUNSELORS—Registrations are in- 
vited from young men and women 
over 18 years of age who have had 
camp experience as counselors or 
campers or who have been Girl Scouts, 
Boy Scouts, Camp Fire Girls, etc., and 
who have a warm interest in working 
with children. 


CAMP DIRECTORS—You are invited 
to list your anticipated vacancies with 
me as early as possible this year to 
secure the best qualified applicants. 
My counselors ure carefully selected 
to fit your individual needs and have 
been thoroughly investigated. 

DOROTHY MARDER TEACHERS’ 


AGENCY, 342 Madison Ave., New 
York 17, N. Y. 
DIRECTRESS — Mature, experienced 


for permanent fuil-time position su- 
pervising program and staff at fine 
established Maine girls’ camp during 
summer. Promotion during winter. 
Write Box 997, Camping Magazine, 
Plainfield, N.J. 


MANUFACTURERS’ REPRESENTA- 
TIVE—Prominent New England Man- 
ufacturer of the most complete line of 
cleaning and sanitary chemicals for 
camp, school and institution use. Three 
exclusive territories available at pres- 
ent. Ideal for part time work during 
winter and full time during summer 
months. Write Box 895, Camping Mag- 
azine, 705 Park Ave., Plainfield, N. J. 


COLLEGE STUDENTS, or graduates, 
with special skills and some camp 
experience can obtain interesting and 
profitable counselor positions for July 
ard August at well-established private 
cCainp for girls in Fryeburg, Maine, 
by writing to Camp Trebor, 168 Win- 
chester St., Brookline 46, Mass. 
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MO. OZARK PRIVATE BOYS’ CAMP 
seeks adult mature specialists and 
general counselors. Also opening for 
registered nurse. 8 weeks. Full details 
and salary. Ben J. Kessler, 7540 Wel- 
lington Way, St. Louis 5, Mo. 


COUNSELOR WITH BOYS. Northern 
Wisconsin camp offers beautiful en- 
vironment, good program, best food, 
and happy associates for your group. 
Four, six, or eight weeks. Salary and 
bonus. Write Box 902, Camping Maga- 
zine, 705 Park Ave., Plainfield, N.J. 


CAMPS FOR SALE 


CAMP IN HIGH SIERRAS, 150 miles 
from San Francisco, 4000 feet eleva- 
tion. Modern dining hall, kitchen and 
lodge, 20 individual rooms, capacity 
of camp 225 per week. Adequate water, 
septic tanks, swimming pool, spacious 
lawns, playing fields. Four bed infirm- 
ary, first aid station. 300 fruit trees. 
9 buildings. Hunting, fishing, also 
open for winter sports. Must be seen 
to be appreciated. Shown by appoint- 
ment. P.O. Box 726, San Jose, Calif. 


HIGH SIERRA CAMP 5 miles south 
of Lake Tahoe on south fork of 
Truckee River. 21 acre site with build- 
ings and equipment. Write Louis H. 
Blumenthal, 3200 California St., San 
Francisco, Calif. 


GIRLS CAMP, in the heart of Blue 
Ridge Mountains of North Carolina. 
Established for 20 years. Present ca- 
pacity 75 campers and 25 staff. Write 
Box 863 Camping Magazine, 705 Park 
Ave., Plainfield, N. J. 


CAMP IN BLUE RIDGE MOUNTAINS, 
on lake near Hendersonville, N. C. 
Modern swimming pool, 30 buildings 
fully equipped for immediate opera- 
tion. Ideal layout for complete camp- 
ing program. Write Box 867, Camping 
Magazine, 705 Park Ave., Plainfield, 
N. J. 


MICHIGAN HILLTOP FARM CAMP, 
midway between Detroit and Ann 
Arbor. 59 rolling acres, swimming 
pool, woods and stream. Accommo- 
dates 70 boys and girls. Profitably 
operated 17 years. During school year 
seven apartments, rented to Univer- 
sity of Michigan students, permits year 
around income. Write E. V. Jolliffe, 
owner, Hilltop Farm, Plymouth Mich. 


SALT AND FRESH WATER CAMP 
in Maine. Ten buildings. Full registra- 
tion of 75 campers and 25 staff for 
1951 season. Most modern facilities. 
Ill health only reason for selling. 
Write Box 906, Camping Magazine, 
Plainfield, N.J. 


CAMPS FOR RENT 


CENTRAL CALIFORNIA — Fully 
equipped camp 12 miles from Sonora. 
Dining hall and lodge will accommo- 
date 225 campers. Concrete swimming 
pool, baseball diamond, sports equip- 
ment, etc. Available May thru October. 
Write Old Oak Ranch Youth Camp, 
Paul Talbot, Director, P.O. Box 172, 
Sonora, Calif. 


CAMP WANTED 
WANT TO BUY CAMP now operating 
successfully. Desire Middle West loca- 
tion, with present or possible Chicago 
following. Write KBox 899, Camping 
Magazine, 705 Park Ave., Plainfield, 
N.J. 
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AFTER TAPS 





.. . the time when directors, leaders, and 
counselors recall the successes and failures 
of the day, plan to make tomorrow a bet- 
ter day, and think about the opportunities 
— seized and missed — of this wonderful 
thing called camping. 


Adding the Arts Will Enrich 


Your Camp Program 


By EsTHER YOUNG 


Camp Director, Whip-poor-will Hills 


Girl Scouts of Dayton and Montgomery County, Ohio 


It had been not only “after taps” but at many other times 
during days at camp spent cooking food, building shelters 
and participating in campcraft and nature activities that 
some of us wondered whether we were considering enrich- 
ing our program as we did, for instance, our food. 

From many sources, encouragement and suggestions had 
come for returning to the land and learning to be at home 
in the out-of-doors. We did, in part, return; we did in part 
learn. But in that rather self-conscious learning and return- 
ing there was something missing. We seemed to have over- 
looked the fact that in a child the drive to create is not 
alone answered by creating a tasty stew or a weatherproof 
Wwaginagan. 

What were we doing to make the arts a part ot the 
everyday lives of our campers? Or, more worthwhile to 
consider, what could we do? How could we more effectively 
integrate the arts with camp activities related to teaching 
campers more about the world about them? 

Believing that many children, as well as adults, are first 
impressed with the wonder and beauty of the out-of-doors, 
we felt it was important to provide opportunity for those 
impressions and emotions to be expressed or translated into 
the various art forms. : 

Now in our camp we often sketch a tree betore we 
attempt to identify it. We go on bird walks and jot down 
the sounds—high note? low note? slow? fast? how many 
notes? rising? falling It is music. If there are two or more 
calls together, could it be harmony? counterpoint? 

Identification of the bird may naturally follow, but it 


46 


was not the sole purpose of hearing a call. Often an out 
come, simultaneous with an increased interest in birds, is 
a desire on the part of the camper to make a musical instru- 
ment or use records from the camp music library. 

In planning a group dance to “Waltz of the Flowers” 
the campers observe daisies in the meadows. “Would a 
daisy dance differently from an ironweed? “Yes?” “Why?” 

A rhythmic swimming class presents a ballet based upon 
the constellations of the sky. The same principles of learn- 
ing described above can apply to this activity. 

A small group is planning its part in an “Out of This 
World” party. They decide to be dancing beams from the 
moon. They are asked how moonbeams dance. Someone 
answers, “Softly.” Another, “With small steps.” At_ this 
point an informed nine year old changes the whole course 
of the dance with the statement, “They would take big 
steps. There’s no gravity on the moon.” 

Can the reader, especially he who moans about the grow- 
ing passive, “canned-entertainment” audience think for a 
moment of the implications of this approach? We who 
have lived this approach a few summers feel that it has to 
some degree helped to arouse in our campers a greater 
sensitivity to program of high standard and that it has 
allowed opportunity for expression in creative activity. 
Campers cannot only learn enough about the outdoors to be 
able to survive and feel at home in it, but can also expres: 
their feelings about it in art. Conversely, as we have seen. 
through the arts they learn more of the world about them 

Can this not result in a more enriched camp life? 
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